MIHICTEPCTBO OCBITH I HAYKH YKPATHH
JbBIBCHbKUI HAIIIOHAJIbHUI YHIBEPCUTET IMEHI IBAHA ®PAHKA
I'eorpagiuynuii pakyabrer

Kadenpa roreibHO-peCTOPAHHOI CMIPAaBH Ta Xap4Y0OBUX TEXHOJIOTii

3ameeposiceno

Ha 3aciganni xadenpu

rOTENILHO-PECTOPAHHOT CIIPAaBH Ta XapUyOBMX TEXHOJIOTiH
reorpadiyHOro paxKyabTeTy

JIbBiBCHKOIO HalllOHABHOTO yHiBepcUTeTy iMeHi IBana ®paHka
(npomoxon Ne 1 6i0 26 cepnus 2025 p.)

3aBigyBau kapenpu 4% Irop ITAHISIK

CUWIABYC
3 HABYAJIbHOT JHCUMILTIHH
" «BpeHAMHr y pecTOpaHHOMY Ta Xap4yoBomy OizHeci»,
wo Bukiaagaerbes B mexax OIIII «Xapyosi TexHooriin
apyroro (Maricrepcbkoro) piBHs BULLIOT OCBITH
nas 3000yBayiB cnenianbHocTi G 13 «Xap4osi TexHosoriin

JIbBiB 2025 p.



Ha3zBa kypcy

BpeHIUHT y pecTOPAHHOMY Ta Xap4oBoMY 0Oi3Heci

Ajlpeca BUKJIAJAHHS
Kypcy

M. JIbBiB, Bya. Jlopomenka, 41, Byn. Jleci Ykpaiuku, 39

DaKyJIbTeT TA
kagenpa, 3a AK0I0

I'eorpadiunmii GpakynprerT,
Kadepa roTenbHO-PECTOPAHHOT CIIPABU Ta XapYOBUX TEXHOJIOTIMH

3aKkpinjena
JTUCIHHUILTIHA
I'any3b 3Hanb, mupp | G [mxenepis, BUPOOHUITBO Ta Oy IIBHUIITBO
Ta Ha3Ba G 13 XapuoBi TexHonorii
cneniajgbHOCTI

Bukaanaui kypey

Kymmipyk ['annaa BomoanmupiBHa, KaHIUAAT eKOHOMIYHHX HAYK,
JOIEHT KageIpu roTeIbHO-PECTOPAHHOI CIIPABU TA XapUOBUX TEXHOJIOTIH

KonraxTHa
iHgopmauis
BHKJIA1a4YiB

https://geography.Inu.edu.ua/employee/kushniruk-halyna-volodymyrivna
kgv81282@ukr.net
halyna.kushniruk@Inu.edu.ua

Koncyapramii mo
KYpCY Bii0yBalOThCA

momnoHeniika, 14:00-15:30 rox. (Byn. Jleci Ykpainku, 39, ayn.57), abo B oH-naitH Gpopmi

Cropinka kypcy https://geography.lnu.edu.ua/academics/master/food-technologies-master
Indopmanin Huctumiina « BpeHAnHT y pecTopaHHOMY Ta Xap4oBoMy Oi3Heci» — BHOIpKOBa ITUCIMILTIHA
Mpo Kypce JUIL OCBITHBOI TporpamMu «XapdoBi TexHONOTii» 3a coemianbHicTiIO G 13 Xapuosi

TEXHOJIOT1, sIka BUKIANAEThcT Y 1-My cemecTpi B 00cs3i 3 kpeautu (3a €BpONEHCHKOO
Kpemutao-Tpancdeproro Cucremoro ECTS).

KopoTka anoranis
Kypcy

Kypc po3pobneHo Takum unmHOM, 100 copmyBaTtd y MalOyTHIX (axiBLiB 3 XapHyOBHX
TEXHOJIOTI CcHCTEeMy NpPUKIaJHUX 3HaHb Yy cdepi ynpaBiiHHS OpeHIaMH, PO3YyMiHHS
KOHIENTYaIbHUX 3acaJl CHCTEMHOTO YIPaBIiHHS ASUTBHICTIO Y chepi OpeHIuHTy, Ha0yTTs
YMiHB MO0 MIATOTOBKM 1 MPUHAHATTS YNPaBIIHCHKUX PIMIEHb Yy Iil Tamy3i HisIBHOCTI,
MPOBEICHHSI 3aXO0JliB 3 BCTAHOBJICHHS 3B'SI3KYy MK OpEHIOM 1 TIOKYIMISIMH, BUOKPEMJIICHHS
giTKOi TO3MII OpeHAy B CHUCTEMi HIHHOCTEH 1 mepeBar CHOXWBaviB y chepi XapuyoBHX
TEXHOJIOTIH Ta pecTOpaHHOro Oi3HECy.

Mera Ta uiji kypey

MeTtow BHK/IAJaHHA HABYAJbLHOI AWCHUILIINM «BpeHOUHr y pecropaHHOMY Ta
xap4yoBoMy Oi3Heci» € (OpMyBaHHS Cy4acHOI CHCTEMH IOIJISAIB Ta CHEIiaJibHUX 3HAaHb B
ray3i OpeHAMHTY IHIYCTpii TOCTUHHOCTI, HA0YTTS HEOOXiMHOI CYKYIMHOCTI TEOPETUYHHX 1
NPaKTHYHUX 3HAHb ISl BUPIMICHHS] KOHKPETHIX €KOHOMIYHUX 3aBJaHb HA CyYaCHOMY eTarli
PO3BUTKY €KOHOMIKH 3 ypaxyBaHHSIM 3aJI0BOJICHHS MMOTpeO CIIOKMBAYiB Ta 3a0e3MCUeHHS
e()eKTUBHOCTI JiSUTBHOCTI MiAIPUEMCTB PECTOPAHHOTO Ta XapuoBOTO Oi3HECY.

OCHOBHHUMH 3aBIAHHSIMH BUBYEHHS THCHUTILTIHH €:

- BUBYCHHS 0COOJIMBOCTEH Ta Cy4yaCHUX TEHJEHIIIH PO3BUTKY OpEHIMHTY Ha MiANPHEMCTBAX
PECTOPAaHHOTO Ta Xap4oBOTO Oi3HECY;

- OIaHyBaHHS METOOJIOTIYHOTO arapary MmooyA0BU apXiTeKTYpH i mopTdens OpeH/IiB;

- BUBUCHHSI OCHOBHHX XapaKTEPUCTHK Ta aTpHOYTiB OPEHIiB, METO/IiB BU3HAUCHHS IIIHHOCTI
OpeHmy;

- OTPUMaHHS KOHIENTYaJIbHUX 3HAHb [IPO CTBOPEHHS CHIILHUX OpEHIB;

- 3aCBOEHHS OCHOBHHX KOHIIETLi{ Ta IPUHLIUIIB MTO3ULIIOBaHHS OpeHay;

- HalyTTsl 3/JaTHOCTEHd JO0 TBOPYOrO IMOIIYKY HANPSIMKIB YJAOCKOHAJCHHS YIpaBIiHHS
OpEeHJIOM B JIisUIPHOCTI HiINPUEMCTB PECTOPAHHOTO Ta Xap4oBOro Oi3Hecy.

Jliteparypa nis
BUBYECHHSA
TUCHHUILTIHUA

OcHoBHa JiTeparypa:
1. bmimyk, K. M., & Ko3zak, I. 1. (2022). Bpenaunr y cdepi roreiapHoro Oi3Hecy.
Edexmuenicmo deporcasnozo ynpasninns, (68/69), 22-32. https://doi.org/10.36930/506802
2. Inictpsuceka, H., Kymnipyk, I'., & Yaiika, 1. (2023). [ToOynoBa O6peHy poboTOIaBIIS
y TOTeNbHIH 1HZYycTpii: poib miap-AistibHOCTI. Exonomixa ma cycninbcmeo, (52). URL:
https://economyandsociety.in.ua/index.php/journal/ article/view/2553. DOI: 10.32782/2524-
0072/2023-52-34



https://geography.lnu.edu.ua/academics/master/food-technologies-master

3. Kymmipyk I'.B., Jopom FO.C. CygacHi TeHmeHIIli Ta cTpaTerii BiTHOBICHHS 1HIYCTPil
roctuHHOCcTi micna COVID-19 Tta kapantuHHHX oOMexeHb: MoHorpadis [Emextponnuit
pecypc] / I'.O. Topina, I'.A. Boratupwoga, }0.C. lopomu, P.I. Jymuenko, Kymnipyk I'.B. Ta
in.; Hayk. pen. [.O. I'opina. Kpuswmii Pir : Bun. JloaHYET, 2023. 143 c. (Po3min 3.
lotenbHi OpeHaM: TeHAEHMIi MO3WIIOHYBAaHHS Ha PHUHKY TOCTHHHOCTI YKpaiHH Micis
nauaemii COVID-19, C. 56-86) URL: http://elibrary.donnuet.edu.ua/2746/

4. Kymmipyk, I'. B., & Hopom, 0. C. (2022). [lo3umionyBanHs OpeH[IIB MiXXHAPOIHUX
TOTETLHUX MEPEX Ha PUHKY TOCTHHHOCTI YKpaiHu. [HOycmpiss mypusmy i 20CMUHHOCHI 8
Lenmpanwuiti ma Cxioniti €gponi, (7), 16-23. https://doi.org/10.32782/tourismhospcee-7-2

5. HMangsk, 1., Kymnipyk, I'., & Ietnin, 1. (2023). Ctparterii po3BHTKY MiKHapOJHHX
TOTENbHUX MepexX. Fxonomiunui npocmip, (184), 118-122. https://doi.org/10.32782/2224-
6282/184-20

6. Canimon, O.M., Mukonaituyk, L.I1., PacynoBa, A.M. (2020). Ctpareriyauii po3BUTOK
OpenamHry  CyO’eKTiB  TOTeNbHOTO  Oi3Hecy. [wmenexm  XXI, (2), 195-202.
https://doi.org/10.32782/2415-8801/2020-2.37

7. Cunopyk A. B., Makosenpka H. B., BopraukoB €. I'. Bpenn- i RR-menemkment
MiAMPUEMCTB ~ TYPHCTHYHOTO Ta  TOTEJIBHO-PECTOPAHHOTO  Oi3HECY:  TEOpETHYHI
actieKTH. 30ipHux naykoeux npayb « CoyianrbHO-eKOHOMIYHI NpobiemMu CyuacHo2o nepiooy
Ykpainuy. 2021. T. 3. Ne 149. C. 16-19. URL: https://ird.gov.ua/sep/sep00/
sep20213(149) u.php

8. Kushniruk, H., & Ivanyshyn, O. (2025). Trends and innovative food delivery models
in the restaurant business. Haykoguti sicypran «Exonomika i peziony, 2 (97), 105-113. DOI:
10.26906/EiR.2025.2(97).3794

9. Kushniruk H. A strong brand as a competitive advantage in the hotel business //
Innovative educational technologies: European experience and its application in training in
economics and management : Proceedings of scientific and pedagogical internship
(February 13 — March 26, 2023, Riga, Latvia). Riga, Latvia : “Baltija Publishing”, 2023,
187-189. DOL: https://doi.org/10.30525/978-9934-26-295-1-62

10. Ostashevskyi, O. & Pavlova, S. (2025). Brand management in the restaurant
business. Economics. Management. Innovations. 188-198. 10.35433/ISSN2410-3748-2024-
1(36)-13

11. Pandyak, 1., Kushniruk, H., & Telish, P. (2023). Hotel chains in Ukraine: structural
and spatial organization and the trends in the hotel business corporatization. Hayxosuii
arcypHan «Exonomika i peziony, 1 (88), 81-90. https://doi.org/10.26906/EiR.2023.1(88).2876

12. Rutynskyi M., Kushniruk H. (2022). Restaurant industry in the tourist city of Eastern
Europe: post-COVID-19 perspectives. The case of Lviv (Ukraine). In Borges A. et al. (Eds).
Gastronomy, Hospitality, and the Future of the Restaurant Industry: Post-COVID-19
Perspectives. Hershey, USA: IGI Global. P. 220-243. DOI: 10.4018/978-1-7998-9148-
2.ch012

13. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand management in wartime.
Economics of Development. 22. 21-31. DOI: 10.57111/econ/3.2023.21

JonaTkoBa JiTepatypa:

1. Kpynenna, 1., ®enrox, H. & Bapanrok, JI. (2024). HarpsiMu OHOBIIEHHSI iIHCTPYMEHTIB
MapKETUHTY PECTOPaHHUX 3aKJIaliB 3 ypaxyBaHHSIM CBITOBUX Ta HAalllOHAIBHUX TEHACHLIHN
po3Butky. Time description of economic reforms. 99-111. DOI: 10.32620/cher.2024.3.11

2. Kymmipyxk, I'., & Xyno6a, B. (2025). MapkeTuHroBi iHHOBalii y pecTOpaHHOMY
OisHeci. [nnosayii ma mexwnonozcii 6 cgepi nocaye i xapuyyeanus, 1(15), 58-63. DOI:
https://doi.org/10.32782/2708-4949.1(15).2025.10

3. Kymmipyk TI'.B., Ilerpumun J[.P. CsiToBi Ta BITUM3HSHI BHHHI OpEHIH SK
MapKEeTHHIOBI IHCTPYMEHTH 3aKiIafiB pectopanHoro rocrnoaapcersa / I'. B. Kymmipyxk, JI.P.
[erpumun // Peanii, mpobiaemMu Ta mepcnekTHBH PO3BUTKY reorpadii, Typusmy Ta chepu
rocTuHHOCTI B Ykpaini : wmarepiamun XXII BceykpaiHChKOi CTYJEHTCHKOI HayKOBOI
koHdpepentii (20-21 tpaBus 2021p.). — JIpeiB : JIHY imeHni [. ®panka, 2021. — C. 38-42.
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4. Pyruncekuii, M., 3aiiuenko, B., & Kymmuipyk, I'. (2023). Po3urok ¢dopmaty «fine
dining» y pectropanHomy OizHeci Ykpainu. [nnogayii ma mexuonozii 6 cgpepi nociye i
xapuyeanns, 1(7), 10-14. https://doi.org/10.32782/2708-4949.1(7).2023.2

5. Adelia, Shinthia & Aprianingsih, Atik. (2023). Proposed Marketing Strategy to
Increase Customer Loyalty with Customer Satisfaction at Restaurant. International Journal
of Current Science Research and Review. 06. DOI: 10.47191/ijcsrr/V6-11-30

6. Sharma, Himanshu. (2025). Emotional branding through social media: how QSR
brands connect with customer. Journal of Informatics Education and Research. 5. DOL:
10.52783/jier.v5i2.2953

7. Rutynskyi M., Kushniruk H., Pantyley V., Quirini-Poptawski £.. Top SPA Tourism
Brands in Ukraine and Poland / Typuctuanuii 6pena sk dhaktop popmyBaHHS TO3SUTHBHOTO
iMiKy YKpainu Ha cBiTOBOMY pUHKY. 30ipHHK Matep. Il Beceykp. Hayk.-npakT. iHTepHET-
koHdpepenuii (JIbBiB, 20 mmotoro 2020). — JIseis : JIIET, 2020. — C.47-56.

8. Bakalo N. Comparative Analysis of Brand Positioning in Hotel and Restaurant
Business in Poltava Region = [lopiBHsuIbHMIA aHami3 NO3ULIOHYBaHHS OPEH/IIB Y TOTEIBHO-
pectopanHomy OizHeci [TonraBcekoro periony / N. Bakalo, V. Makhovka, A. Hliebova //
Exonomixa i pecion. —2021. — Ne 3 (82). — C. 49-54. — DOI 10.26906/EiR.2021.3(82).2364

Oo6csr kypey 32 roaMHY ayTUTOPHHX 3aHTh, 3 HUX 16 TOAWH JeKiil, 16 ToAuH MpaKTHIHUX 3aHSTh;
58 roaMH caMOCTIHHOI poOOTH.
OuikyBani Y pe3yabTaTi BUBYEHHS] HABYAJIBHOI JUCIUIJIIHU CTYJAEeHT NOBUHEH

pe3y/bTaTH HABYAHHSA

3HATH:
- Micue Ta poib OpeHII-MEeHE)KMEHTY B 3arallbHii CHCTEMi YNPaBIiHHSA MiAMPHEMCTBOM
PECTOPAaHHOTO Ta Xap4oBOTO Oi3HECY;
- PaBOBI aCTIeKTH OpEeH/I-MEHEHKMEHTY;
- Kracu(ikamiro OpeH B 3a Pi3sHIMH 03HAKaAMU;
- MDDKHapOJIHI Ta HaIllOHAJIbHI TCHICHIIIT pO3BUTKY OpPEHI-MEHEKMEHTY
- XapaKTEPUCTHKY 1 €IEMEHTH MOJICIICH OpEH/IIB;
- Ipotiec po3poOKu OpeH Iy, OpeHIOYKY;
- e(heKTUBHI CIOCOOM MPOCYBaHHS OPEHILy HA PHHOK;
- MO3UIIOHYBaHHS Ta MEPENO3UI[IOHYBaHHS OpeHIa;
- ocobmuBocTi MMOOYIOBU CHIBHUX OpEHIIB MiANPUEMCTB PECTOPAHHOTO Ta Xap4OBOTO
0i3Hecy;
- KpuTepii OIIHKH yCIIIIHOCTI OpeH/Y;
- Crmoco0u «peaHiMarlii» OpeHJa: peloHd, peOpeIVHT, PENO3HIiIOHYBaHHS, PECTAINHT,
peBiTaNal3uHT, 3MUTTSI OpEeH/IiB.

BMITH:
- BAKOPHUCTOBYBATH IHCTPYMEHTH CTPATETiYHOTO 1 TAKTUYHOTO OpEeH/I-MEHEPKMEHTY;
- BU3HAYATH BAPTICTh KamiTaldy OpeH/a 3a pi3HUMH METOJIaMU;
- 0OTpyHTOBYBaTH BUOIp CTpaTerii BUKOPUCTAHHS OpeHIy;
- 3aCTOCOBYBATH Ha MPAKTHUIIl METOIM OCIi/DKEHHS OpeHIiB, OpeHIMHTY, Ta IX BIUIMBY Ha
yCIIiX MPOAYKTY, METOJH aHaJli3y Oi3Hec-KoMyHiKauill y cdepi 6izHecy;
- 3aCTOCOBYBATH NMPAKTUYHI HABUYKH JJISl ITiITPUMKH XKHUTTE3IATHOCTI Ta PO3BUTKY OpEHIIB;
- YIIPABIISATH YCITIXOM ITiIIPUEMCTBA HA OCHOBI OpEHIIB Ta OPEH/IMHTY;
- BHUKOPHCTOBYBAaTH METOAM OpEHIUHTY y peaJbHOMY Ta BipTyalbHOMY HPOCTOpi 3a
JIOTIOMOTOI0 IHTETPOBAHUX MAapKETUHIOBUX KOMYHIKAIii st 3a0e3nedeHHs] 3pOCTaHHS
BapTocTi OpeHAy Ta MiABHIICHHS IMIJDKYy MIIPHEMCTB PECTOPAHHOTO Ta XapuyoOBOTO
0i3Hecy.

Kuarouosi ci1oBa

Bpenn, Opena-MeHemkMeHT, OpeHAuHT, OpeHa0yK, pecTopaHHui Oi3Hec, xapuoBuil OizHec,
XapyoBl TEXHOJOTIi, TMO3WIIOHYBaHHS OpeHNa, CHJIbHUN OpeHIH, pejoHY, pPeOpeH/INHT,
PEIO3UIIIOHYBAHHS, PECTANIMHT, PEBITAIAM3UHI, 3JIUTTS OPEHIB, IMIIK, MapKETHHIOBI
KOMYHiKallii, BapTiCTb OpeH.ly, iIeHTHYHICTh OpeHpa.

dopMat Kypcy

Ounuit
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Temu

[Tomgano y cxeMi Kypcy

HincymkoBuii 3amik
KOHTPOJIb, Gopma
IIpepexBizuTn BuBuenns xypcy 6a3yeThcs Ha 0a30BHX 3HAHHSX 3 PECTOPAHHOTO 1 Xap4doBoro Oi3Hecy,

MCHCIPKMCHTY i MAapKCTHUHTY.

HaBuajanHi MeTOIHM Ta
TeXHiKH, AKi 0ynyTh

[Ipe3eHTarmisi, JeKiis, CEMiHAPCBKE 3aHATTS, MPAKTHYHE 3aHATTS; MYJIBTUME/IiHA,
IHTEepaKTHUBHA JICKITiS, IPE3CHTAIIis], TPCHIHTOBE 3aHATTS, IPOSKTHO-OPI€HTOBaHE HABUAHHS,

BHKOPHCTOBYBATHCH | TUCKycis, Oecima, KEWCOBl 1 CHTyamlilHI 3aBIaHHS, iHTEpaKTWBHI 3aBIaHHSA, AUIOBAa Ipa,
Ml Yac BUKJIAJAHHS | PSHUTHHTYBaHHS, €JIEMEHTH HEQOPMAaIbHOI OCBITH, TOCTHOBI JIEKIIi1, HABYaJIbHO-TTI3HABAIbHI
KYpcy EKCKypCii, BUKOpUCTaHHsI iHpOpMaLIi HHUX TEXHOJIOTIH.
Heo0xinne BuBuenns xypcy norpe0ye BUKOPUCTAHHS MYJIbTUMEMIMHOTO oOnamHaHHs. [[ns BuBUEHHS
00JIaTHAHHS KypCy AOCTaTHBO BOJIOMITH 3arallbHO BXXKMBaHWMH Iporpamu Takumu sik: Microsoft Office

Word, Microsoft Office Excel, Microsoft Office Power Point.

Kpurepii oninroBanus
(oKpeMo 1J1s1 KOKHOT0
BH/Iy HABYAJIbHOI
AiSLTBHOCTI)

MaxkcuManbHa
KUIBKICTB
OaitiB

Kpurepii oiHIOBaHHA 3HAHDb CTYIEHTIB

1. Baju moTOYHOI YCIIITHOCTI 32 y4acTh Y NPAKTHYHHUX (CeMiHAPCHLKHUX) 3aHATTIX
Kputepii oninioBanns 8 bauiB
CTYACHT B TIOBHOMY 00Cs31 BOJIOJIi€E HaBYAJbHUM MarepiajioM, BUIBHO 7-8
CaMOCTIHHO Ta apryMEHTOBaHO HOTO BHUKIAAA€ i 9ac yCHUX BHCTYIIIB
Ta TMCHPMOBHX BIiJMOBifeH, TTHOOKO Ta BCEOIYHO PO3KPUBAE 3MICT
TEOPETUYHUX MUTAHb Ta MPAKTUYHUX 3aBllaHb, BUKOPUCTOBYIOUH TPH
IOMY 00OB’SI3KOBY Ta JOJATKOBY JiTepaTypy. [IpaBuibHO BUpimuB yci
TECTOBI 3aBJaHHSL.
CTYACHT JIOCTaTHHO IIOBHO BOJIOJII€ HaBYAJIBHHM Marepiajiom,
0OIpyHTOBaHO HOTO BHUKJIAJAE IMiJ] Yac YCHUX BHCTYIIIB Ta MHChMOBUX
BIAMOBIZIel, B OCHOBHOMY PO3KpHBA€ 3MiCT TEOPETHYHUX IHTaHb Ta
NPaKTHYHUX 3aBIaHb, BHUKOPHCTOBYIOUH IIPH IOMY OOOB’S3KOBY
miTeparypy. AJie TpH BHUKJIAJaHHI JCIKMX NHUTaHb HE BHUCTAYae
JIOCTaTHLOI TJIIMOMHW Ta apryMeHTalii, JOMYyCKalOThCS MpPH LOMY
OKpeMi HECYTTEBI HETOYHOCTI Ta HE3Ha4yHi NOMHIKW. [IpaBunbpHO
BUPIIIMB OUIBLIICTh TECTOBUX 3aBJ/IaHb.
CTYJIEHT B I[JIOMY BOJIOJi€ HABYAJbHUM MaTepiajioM BHKJIAJa€ HOTO
OCHOBHUH 3MICT TIiJ] 9aC yCHUX BUCTYIIIB Ta MMCHMOBHX BiJIOBiIeH, ane
0e3 rmMOOKOro BCceOIYHOTO aHali3y, OOIPYHTYBaHHS Ta apryMeHTaIll,
0e3 BUKOpPUCTAaHHS HEOOXiJHOI JIiTepaTypH [OMyCKAIOUH TPU LBOMY
OKpeMi CyTTEBI HETOYHOCTI Ta TOMWIKA. [IpaBHIBHO BHUPILIKB
HOJIOBHHY TECTOBHX 3aB/IaHb.
CTYACHT HE B IIOBHOMY OOCs31 BOJIOJIE€ HaBYaJbHUM MarTepiajoM. 2
®parMeHTapHo, TOBepxoBo (0e3 aprymMmeHTanii Ta OOIPYHTYBaHHS)
BUKJIQJia€ HWOTO MiJ Yac YCHUX BHUCTYIIB Ta MUCHMOBHX BiJIIIOBiIEH,
HEIOCTaTHBO PO3KPHUBAE 3MICT TEOPETHYHHMX NHUTAHb Ta MPAKTHYHHX
3aBJlaHb, JOMYCKAalOYM TPH IOMY CYTTEBI HETOYHOCTI, IMPaBUIBHO
BUPIIIKMB MEHIIICTh TECTOBUX 3aBJIaHb.
CTyzseHT He BOJIOi€ MaTepiaIoM. 0
2. CamocrTiiina pooora cryaenris (CPC)
Kpurepii oninioBanHs

CamocriiiHa po0oTa (TecTyBaHHSl 3a pe3yJIbTATAMH BHKOHAHUX
CaMOCTiHHHMX PooOIT)
CamocriiiHa po0oTa CTyJIEHTiB, fKa IependadeHa B TeMi TOpST 3
ayIUTOPHOIO POOOTOIO, OLIHIOETHCS ITiJT YaC HOTOYHOI0 KOHTPOJII0 TEMHU
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Ha BIAMOBIIHOMY TIPAaKTHYHOMY 3aHATTI. 3aCBOEHHS TeM, SKi
BUHOCATHCS JIMIIE HAa CaMOCTiliHy poOOTY KOHTPONIOETHCS —TIPH
MiZICYMKOBOMY CEMECTPOBOMY KOHTpONi (BUKOHAaHHI  3aliKOBOTO
MOJIYJIIO).

3. MoayJjbHUH KOHTPOJIb

KpuTtepii oninioBaHns 20 b6asiB
Bceworo 2 moayns no 20 6aniB. Moaynb MpOBOJUTHCS B TECTOBIN (opMmi. 20
®opmu, mictuTh mo 20 TECTOBMX 3aBAaHb, NpaBHJIbHA BiJNOBiAb
OLIIHIOETHCA B 1 6ail.

OnintoBaHHs PoBOIUThCS 3a 100-0anbHOIO 1IKaor. [IpoTAaroM ceMecTpy CTyIEeHT MOXKe
Habparm 100 GaitiB.

IIpuxknan po3nogiay 0aniB, IKi OTPUMYIOTh CTY/IeHTH (JUIA 3AJIIKY)
[ToToune TecTyBaHHS Ta caMOCTiifHa poOoTa Mingcymxosuit | Cyma
TecT (3aJiK)

3micmoenuit mooyns 1 3micmosnuit mooyas 2
T1| T2| T3| T4 M1 T5 | Te| T7| T8 M2

71718 8 20 7 7 8 8 20 100

T1, T2, T3 ...T8 — TeMu ceMiHApCHKUX 1 MPAKTHYHUX 3aHSATh.
M1, M2 — MoaynbHI KOHTPOJIBHI POOOTH TIO TEMATHIII KOYKHOT'O 3MiCTOBOT'O MOJIYJISI.

IlIkana oniHlOBaHHA: BY3Yy, HanioHaabHa Ta ECTS

CyMa_ Oanis _ OrmiHkKa 3a HaliOHATBHOO HIKAJIO0
3aBcl BUau | OmiHKa :
HaBYaJbHOIL ECTS | m1d ek3aMeHy, KypCoBOI'O IIPOCKTY JJ1A 321Ky
IISIBHOCTI (poboTH), MpaKTUKH
90 - 100 A BIIMIHHO
81-89 B
71-80 C Aobpe 3apaxoBaHo
g}_gg g 3aJIOBLIBHO
21-50 FX HE3aJI0BIJILHO HE 3apaxOBaHO
0-20 F HE3aJI0BIIILHO (6.e3 mpaBa HE 3apaxOBaHO (§e3
repesaadi) paBa nepesaadi)

MoaiTuka mono aeanaiiniB Ta nepeckiiananus: CTyJIeHTH 3000B’s13aHi TOTPAMYBATUCS
yCiX CTpOKiB, BU3HAUYEHUX JJII BUKOHAHHS YCIX BHJIIB MHCBMOBUX POOIT, TepeadadeHnx
KYpPCOM.

IoaiTuka moao akaaeMiuHoi 100pOYECHOCTI: CIIMCYBaHHS il YaC KOHTPOJBHUX POOIT
Ta eK3aMeHiB 3a00poHeHi (B T.4. i3 BHKOPHCTaHHSM MOOUIRHHX JjeBaiiciB). Pedeparu
MOBHHHI MaTH KOPEKTHI TEKCTOBI NMOCHJIAHHA Ha BUKOPUCTaHY JiTepaTypy. BusiBneHHs
03HAK aKaJeMIYyHOI HeIOOPOYECHOCTI B MUCHMOBIH pOOOTI CTYIACHTA € MiJCTaBOIO UIs 1l
He3apaxyBaHHHS BUKJIAIa4eM.

Hoaituka moxo BiaBinyBanHs: BigsigyBanus 3aHsaTh  (JIEKIiH, NPAKTHYHHX,
CEMIHAPCHKUX 3aHATh Kypcy) € OOOB’S3KOBHM. 3a 00 €KTUBHHMX NPUYUH (HAIPUKIAL,
XBOp0O0a, MDKHApOJIHE CTaXXYBaHHS, 1HAMBIMyalbHUI rpadik, KapaHTUH) HABYAHHS MOXE
BiJI0YBaTUCh B OH-JIAliH QopMmi.

7Konni ¢popmMu nmopymeHHs: akageMiqvHOI J00POYeCHOCTI He TOJIEPYIOTHCH.

IInTanns
A0 MOAYJIBHUX

Mooynvna konmponvna poooma 1
1. Cyrtaictb 6penay. Knacudikauist Openuis




KOHTPOJILHUX POOIT

BpeHI-MeHeDKMEHT: TTOHATTS Ta CYTHICTh. Ll Ta 3aBmanHs OpeHI-MCHEIKMEHTY.
OyHKIIT Ta IPUHIMITN OPEHI-MEHEKMEHTY.
®dopmyBaHHs KOHLETIi OpeHpa.
Metoau CTpaTeridyHOro, OMEPATHBHOTO 1 aIMiHICTPATHBHO-OPTaHI3aliiHOTO OpeH.-
MEHE/DKMEHTY.
6. IlpaBoBi acieKTH OpeHA-MEHEIKMEHTY
7. Tlpomec po3pobku OpeHmIa
8. OcHOBHI aTpuOyTH OpeHIIA.
9. Mopeni cTBOpeHHs OpeHa.
10. Bpennoyk (brandbook): mpu3zHavueHHs, OCHOBHI PO3ILIH.
11. TIoHATTS Ta CTPYKTYpa 1IEHTHIHOCTI OpeHma.
12. ®opmyBaHHS CUIBHOTO OPEHY B PECTOPaHHOMY Ta XapuoBoMY Oi3Heci.
13. Po3po0ka ineHTH4YHOCTI OpeHaa.
14. InnuBigyansHICTh OpeHma.
15. Mogem JJHK Openay mianmpreMcTB peCTOPAHHOTO Ta XapuoBOTO Oi3HECY.
16. 3naueHHst OpeHy B MPOCYBaHHI PECTOPAHHUX TIOCIYT.
17. Crioco6u danbscudikarii OpeHmiB.
18. JuBepcudikariiinuii aHam3 OpeHIiB.
19. TunoBi MOMUIKY TIpU po3po0II OpeHa.
20. OcHoBHi ipo01eMH MOOYIOBH CHIIBHUX OpeH/IiB
Mooynbna konmponwvha poooma 2
KoHmenTtyanpHi MiaxXoau 10 MO3UIIOHYBAaHHS OPEHIIB.
Crparerii Ta MPUHIMIN TO3UIIOHYBAaHHS OpEHIIB.
MeTtoau po3poOKu MO3UITIOHYBaHHS OpeHa.
[Tepeno3urtionyBanHs OpeHaa.
ApxiTekTypa OpeH/a: MOHATTS, 3HAYCHHSI.
ETamnu cTBOpeHHs apXiTeKTypH OpeH/a.
Poui 6penniB y moptdeni KoMIaHii: cTpaTeriqyHuid OpeH I, 3amycKarounii OpeH, «cpioHa
KYJISD», «JIiifHa KOpOBaY.
8. Meroauka KAHO y OpeHa-MeHeKMEHTI.
9. Bpenn-mipamizna: MOHATTS, CTPYKTYpA.
10. Monenp cripuifHATTS OpeHpa.
11. OcobnuBoCTI MOOYI0BU OpeHy B CydacHid YKpaiHi.
12. Mopem po3BUTKY OpeHpa: JiHiiiHEe po3mIUpeHHsT OpeH/1a, CTBOPEHHS HOBOTO OpeH/a B
CBOTH Kareropii, «CTpUOOK y OiK».
13. EdexTuBHi ciocoOu mpocyBaHHs OpEH/Ty Ha PHHOK.
14. 3akopmonHuil  gocBil (YHKIIOHYBaHHA cy0’ekTa pecTopaHHOro Oi3Hecy Ta
BUKOPHUCTAHHS HUIMHU MapOYHUX CTPATETIH.
15. Cnocobu «peanimariii» OpeHza: penoHd, peOdpeluHr, pEeno3UI[iOHyBaHHS, PECTANIUHT,
peBiTaIali3uHT, 3MUTTS OpEHIiB.
16. 'moGanpHUl OpEHINHT.
17. XKurreBuii uuka Opexaa.
18. Bpeny sik HeMaTepialbHUI aKTHB OpraHizariii.
19. Mopeni BU3HAaYCHHS BapTOCTi OpeHa.
20. CBiTOBI peHTHHI'H BapTOCTi peCTOpaHHUX OpEHIB.

AN

Nounhk L=

OnuryBaHHst

AHKeTy-OIliHKY 3 METOIO OLIIHIOBaHHS SKOCT1 KypCy Oy/ie HaJIaHO 10 3aBEPIIECHHIO KYpCY.




1. CXEMA KYPCY «bPEHJIUHI' Y PECTOPAHHOMY TA XAPYOBOMY BI3ZHECI»

Twx. / Tema, rutan, KOPOTKi Te3H dopma Jlirepatypa. Pecypcu B InTepHeTi 3aBiaHH, TOA Tepmin
naTa / IIsUIBHOCTI BUKOHAHHS
roJl.- (3aHsTTA)
3micmosuii mooyns 1. Teopemuuni ocnosu dpeno-meHedHcmeHmy
1-2 Tema 1. Cyrthicth Ta 3mict Opena- | Jlexuiiine /| 1. Kymmipyk, I'. B., & J[opom, 0. C. (2022). | IligroryBatu 2 TUX]ICHb
THXKIEHb MeHEeKMEHTY. CyTHicTh OpeHIy. | MpaKkTHYHE [To3unionyBaHHs OpeH/IiB MIKHAPOJAHUX TOTEILHUX MEPEX Ha | MUTAHHS IO
3icraBieHHS 3MICTY TOHATH OpeHA — | 3aHATTA PUHKY TOCTHHHOCTI YKpaiuu. [ndycmpis mypusmy i | Temi Nel /
TOBapHUM 3HaK — TOPrOBeJIbHA MapKa. eocmunnocmi 6 Llenmpansniti ma Cxiowiti €gponi, (7), 16-23. | [lpakTndane
Knacudikamis OpenmiB. lepapxis Opennuis. https://doi.org/10.32782/tourismhospcee-7-2 3aHATTS 10
ToBapuuit Openn. KopmopatuBHuit OpeHm: 2. Camimon, O.M., Muxkomnaituyk, L[II., PacymoBa, A.M. | Temi Nel
CYTHICTh, OCOOJNMBOCTI. BpeHI-MeHEeIKMEHT: (2020). Crpateriuauii po3BHUTOK OpeHOWHTY CyO’ekTiB | 2/2 ToA.
MOHATTS Ta CyTHicTh. Ilimi Ta 3aBgaHHA rotenpHoro  Oi3mecy. [wmenexm XXI, (2), 195-202.
OpeHn-MeHepKMeHTY. DyHKIIT Ta TPUHIAITN https://doi.org/10.32782/2415-8801/2020-2.37
OpeHII-MCHE/PKMEHTY. 3HAUYCHHS OpPCHINHTY Y 3. Cumopyk A. B., Makoseupbka H. B., boptHukos €. T
rajgysi peCTOpaHHOT'O Ta XapuoBOro Oi3HECY. bpern- i RR-MEHEKMEHT MiANMPUEMCTB TYPUCTHYHOTO Ta
*[cTopiss BAHUKHEHHS TOBAPHOTO TIO3HAYCHHS. TOTEIILHO-PECTOPAHHOTO  Oi3HECY: TEOPETHUYHI  ACHEeKTH.
3HaveHHs OpeHziB y 3abe3neueHHi 36ipnux nayxosux npayv «CoyianvHo-eKoHomiuni npodiemu
KOHKYPEHTOCIIPOMOKHOCTI B YMOBax cyuacnoeo nepiody Vipainuy. 2021. T. 3. Ne 149. C. 16-19.
cydyacHoro puHKy. CTaHOBICHHS OpeH- URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php
MEHEIKMCHTY. 4. Kushniruk H. A strong brand as a competitive advantage in
the hotel business // Innovative educational technologies:
European experience and its application in training in
economics and management : Proceedings of scientific and
pedagogical internship (February 13 — March 26, 2023, Riga,
Latvia). Riga, Latvia : “Baltija Publishing”, 2023, 187-189.
DOI: https://doi.org/10.30525/978-9934-26-295-1-62
5. Ostashevskyi, O. & Pavlova, S. (2025). Brand management
m the restaurant business. FEconomics. Management.
Innovations. 188-198. 10.35433/ISSN2410-3748-2024-1(36)-
13
6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21
3-4 Tema 2. Konmenuisi 6pena-menemxkmenty. | Jlekuiitne /| 1. Kymmipyk, I'. B., & J[opom, 0. C. (2022). | Iligrorysatu 4 TWOKJCHb
TIDKACHB @opmyBanHs koHuenuii Opennma. IlosiBa | mpakTHuHE [To3nmionyBaHHs OpeH/IiB MIKHAPOAHUX TOTEIFHUX MEPEX Ha | MUTAHHS 110
CydacHOI KOHIEMIii OpeHI-MEHEeIKMEHTY. | 3aHATTA PUHKY TOCTHHHOCTI YKpaiHuW. [woycmpia mypusmy i | Temi Ne2 /
CyTHICTh KOHIEMIIii iHTETPOBAaHOTO OpeH/I- eocmunnocmi 8 Llenmpanvnuiti ma Cxioniu €seponi, (7), 16-23. | TlpakTrune
MEHEDKMEHTY. Bpena-menexMeHT K https://doi.org/10.32782/tourismhospcee-7-2 3aHITTS 11O
crierudivyHa QYHKITiS Cy9acHOTO yTpaBIIiHHS. 2. Camimon, O.M., Muxkomaiiuyk, LII.,, PacymoBa, A.M. | Temi Ne2
InTerpoBanmii  xapaktep (yHKIIA OpeHI- (2020). Crpareriunuii  po3BUTOK OpeHAWHTY cy0’ekTiB | 2/2 TOS.



https://doi.org/10.30525/978-9934-26-295-1-62

MEHE/DKMEHTY.  Meroau  cTpareriyHoro,
OIIEpaTHBHOIO 1 aJAMiHICTPaTHBHO-OpTaHi3a-
HifiHOro OpeHa-MeHeHKMeHTy. OpraHi3aliiHi
¢dopmu OpeHI-MEHEIIKMEHTY . ITpaBogi
acriekTH Opena-MeHemxkMeHTy. IlateHt Ta
CBiIONTBA SIK IHCTPYMEHTH IIPaBOBOT OXOPOHU
Ta 3axmcty OpenmiB. HemoOpocosicHa
KOHKypeHIis: Qambcudikamiss Ta imiTamis
mpoAyKiii. 3aKOHOAABCTBO KpaiH CBITY MO0
3aXHCTy MIPaB iHTENCKTYaIbHOI BIACHOCTI.
*Cmocobu ¢danbcudikarii OpeHmiB.
@DoHEeTHYHI, KOJTBOPOBO-TpadivHi 1 CIOKETHI
imiTanii. luBepcudikaniiHuil ananiz GpeHiB.
VYkpaiHcbke 3aKOHOJABCTBO 3 pas
IHTCNIEKTyalbHOI ~ BiacHocTi.  Peecrparis
TOBAapHUX 3HaKiB B Ykpaini. JlineHnsyBaHHs i
(dbpaHuaii3uHT.

(2), 195-202.

roteneHOoro  Oi3Hecy. Iwmenexm — XXI,
https://doi.org/10.32782/2415-8801/2020-2.37
3. Cunopyk A. B., Makoseuprka H. B., boptaukos €. T
bpenn- i RR-MeHEIXMEHT MHiANPUEMCTB TYPUCTUYHOTO Ta
TOTEJBHO-PECTOPAHHOrO  Oi3HECY: TEOpeTHYHI  AacHeKTH.
36ipnux nayrxosux npayv «CoyianbHo-eKOHOMIUHI npobiemu
cyuacrnoeo nepiody Vipainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/sep20213 (149) u.php

4. Kushniruk H. A strong brand as a competitive advantage in
the hotel business / Innovative educational technologies:
European experience and its application in training in
economics and management : Proceedings of scientific and
pedagogical internship (February 13 — March 26, 2023, Riga,
Latvia). Riga, Latvia : “Baltija Publishing”, 2023, 187-189.
DOI: https://doi.org/10.30525/978-9934-26-295-1-62

5. Ostashevskyi, O. & Pavlova, S. (2025). Brand management

m the restaurant business. Economics. Management.
Innovations. 188-198. DOI: 10.35433/ISSN2410-3748-2024-
1(36)-13

6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21

5-6

THOKAEHBb

Tema 3. Po3podka Openpa. Ilponec
po3podku Operna. OcHOBHI aTpuOyTH OpeHIa.
Crpykrypa OpeHja: BiquyTHI Ta HEBIAYYTHI
XapaKTePUCTHKH, PAIliOHANBHI Ta EMOIINHI
nepeBard. Mozesi cTBOpeHHs OpeHaa: Kojieco
opernma (Brand Wheel), meroguka TTB,
mozenb Unilever Brand Key, ™oxens
3o3ynboBa A.B., Mozens eramHOCTI MOOYI0BU
Ooperny Brand Name Development Services.
Bpennbyk (brandbook): MIpU3HAYEHHS,
OCHOBHI po3num. *THUNOBI TOMWIKH TpHU
po3podrii OpeHna.

Jlexuitine
MPaKTHYHE
3aHATTA

/

1. bmimyxk, K. M., & Ko3ax, 1. 1. (2022). Bpenaunr y cdepi
TOTEIEHOTO Oi3Hecy. Egexmusnicme 0epacasrHoco
ynpasninnus, (68/69), 22-32. https://doi.org/10.36930/506802

2. Auicrpsiuceka, H., Kymmnipyk, I'., & Yaiika, 1. (2023).
IToOymoBa OpeHmy poOOTOAABIS y TOTEIbHIM IHAYCTPIi: poJib
miap-misibHOCTI.  Exonomika ma cycninbcmeo, (52). URL:
https://economyandsociety.in.ua/index.php/journal/
article/view/2553. DOI: 10.32782/2524-0072/2023-52-34

3. Camimon, O.M., Muxkomnaitayk, LII., PacymoBa, A.M.
(2020). CrpareriuHuii pO3BUTOK OpeHIAMHTY CyO’ €KTIB
rotenbHOoro  Oi3Hecy. [wmenexm  XXI, (2), 195-202.
https://doi.org/10.32782/2415-8801/2020-2.37

4. Cunopyk A. B., Maxosenpka H. B., boptaukos €. T
bpenn- i RR-MeHEIKMEHT MHiANPUEMCTB TYpUCTUYHOTO Ta
TOTENFHO-PECTOPAaHHOTO  Oi3HECY: TEOPEeTHUYHi  aCHeKTH.
30ipnux nayxosux npayv « CoyianbHo-eKOHOMIUHI npodaemu
cyuacrnoeo nepiody Yipainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php

5. Ostashevskyi, O. & Pavlova, S. (2025). Brand
management 1 the restaurant business. Economics.
Management. Innovations. 188-198. 10.35433/ISSN2410-

[igroryBaru
IUTAHHS 110
Temi Ne3 /
IIpakTuune
3aHATTA 10
Temi Ne3

2/2 ron.

6 THXKIIEHD

9



https://doi.org/10.30525/978-9934-26-295-1-62

3748-2024-1(36)-13

6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21

7-8 Tema 4. InenTuunicts Ta inauBinyaasHicTs | Jlekuiiine / 1. Anicrpsiaceka, H., Kymmmipyk, I'., & Yaiika, 1. (2023). | IligrotyBatu 8 THXXIEeHb
TIDKACHB openpa. [ToHATTS Ta CTPYKTYypa iA€HTUYHOCTI | NPaKTHYHE [ToGynoBa Openay pobOTONABIS Y TOTENBHIM IHAYCTPIi: poib | MUTAHHS IO
OpeHpa. CrepxHeBa i pO3IIUpEHa | 3aHATTS miap-misbHOCTI.  Exonomika ma cycninbemeo, (52). URL: | Temi Ned /
imeHTHuHiCTh. Mapouni acomiamii. Cua https://economyandsociety.in.ua/index.php/journal/ [paxTrane
Openna. [yma Openma. Pyxoma cuina Openpa. article/view/2553. DOI: 10.32782/2524-0072/2023-52-34 3aHATTS 10
DopMyBaHHA  CTEpKHEBOI  iJEHTHYHOCTI. 2. Camimon, O.M., Mukomaitayk, LII., PacymoBa, A.M. | Temi Ne 4
Po3pobka igentuanocti Operpa. Ilinxomm mo (2020). Crpateriuauii po3BHUTOK OpeHOWHTY CyO’ekTiB | 2/2 ToA.
1IEHTUYIHOCTI Openpa. MHuoxuaHa rotensHOro  Oi3Hecy. [umenexm XXI, (2), 195-202.
imeHTHYHICTh. [HIUBiAyampHICTH  OpeHa. https://doi.org/10.32782/2415-8801/2020-2.37
Mopenb niaHyBaHHsS iIEHTHYHOCTI OpeHa. 3. Cunopyk A. B., Makosenska H. B., boptHukos €. I'.
dopmyBaHHs CHIIBHOTO OpeHny B bpena- i RR-MeHEIKMEHT MHiANPUEMCTB TYPUCTUYHOTO Ta
pecTopaHHOMY Ta XapuoBoMy OizHeci. Moaerni TOTEJILHO-PECTOPAHHOTO  Oi3HECY: TEOPETHUYHI  ACHCKTH.
JAHK Openay mianpueMCTB pecTOPaHHOTO Ta 36ipnux naykosux npayv «CoyianbHo-eKOHOMIUHI npobremu
xap4yoBoro  0Oi3Hecy.*OCHOBHI  mpoOieMu cyuacnoeo nepiody Vkpainuy. 2021. T. 3. Ne 149. C. 16-19.
mo0yTOBH CUIILHUX OpPCH/IIB. URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php
4. Kushniruk H. A strong brand as a competitive advantage
in the hotel business // Innovative educational technologies:
European experience and its application in training in
economics and management : Proceedings of scientific and
pedagogical internship (February 13 — March 26, 2023, Riga,
Latvia). Riga, Latvia : “Baltija Publishing”, 2023, 187-189.
DOI: https://doi.org/10.30525/978-9934-26-295-1-62
5. Ostashevskyi, O. & Pavlova, S. (2025). Brand
management 1 the restaurant business. Economics.
Management. Innovations. 188-198. 10.35433/ISSN2410-
3748-2024-1(36)-13
6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21
8 TixkaeHb | MoayJibHa KOHTPOJIbHA poGoTa 1 [igrorysaru 8 THKIEHb

IUTaHHS 10 M 1

10



https://doi.org/10.30525/978-9934-26-295-1-62

3micmoeuii mooyns 2. Ilpuxnaouni acnekmu o6penounzy

9-10 Tema 5. Mo3uuionyBaHus Oopenaa | Jlexmiitne / 1. Kymmuipyk I'.B., Jopom FO.C. CywacHi Tennmenmii ta | [ligroryBatn 10 TrxIEeHB
TIDKACHB | PeCTOPAHHOTO Ta  Xap4oBoro 0Oi3Hecy. | IpaKTHYIHE cTpaTerii BimHOBIEHHS iHAYCTpii TocTuHHOCTI micins COVID- | mutaHHS MO
KonnenrtyanpHi mIXOAW OO TO3WIIIOHYBAHHS | 3aHATTA 19 ta kapanTHHHHX OOMekeHb: MoHorpadis [Emexrponnmit | Temi NeS /
OpenniB. Tunm pHUHKOBOTO TIO3UIIIOHYBaHHS. pecype] / I'.O. T'opina, I'.A. Boraruprosa, }0.C. Jopom, P.I. | [Ipaktrane
Crparerii Ta UpPUHUMNM IO3MIIOHYBaHHS Jynuenko, Kymuipyk I'.B. ta iH.; Hayk. pen. I.O. Topina. | 3aHsTTS 110
OpeHmiB. OyHKIIIOHATBHA CTpaTeris Kpusuii Pir : Bua. JJomHVYET, 2023. 143 c. (Po3min 3. | Temi Ne 5
MO3UIIOHYBaHHSI. Metoau PO3poOKH lotenpHi Openau: TEHICHIII INO3WLIOHYBaHHS Ha pPHHKY | 2/2ron.
NO3UIIOHyBaHHs OpeHaa. ba3oBi koHuenuii Ta rocTuHHOCTI YKpainu micns nangemii COVID-19, C. 56-86)
MO3UI[IOHYBaHHSI. [Mepeno3unionyBaHHs URL: http://elibrary.donnuet.edu.ua/2746/
Openna. *BrumB cerMeHramii pHHKY Ha 2. Kymmmipyk, I'. B., & J[Jopom, 0. C. (2022).
MO3HIIOHYBaHHs OpeHaa. Poib mo3umionyBaHHS [To3utionyBaHHS OPEHIIB MI>XXHAPOTHUAX TOTEILHUX MEPEXK Ha
OpeH/a Ha CIIO)KUBYOMY PHHKY. PHHKY TOCTHHHOCTI YKpaiHu. [noycmpis mypusmy i
eocmunnocmi 6 Llenmpaneniti ma Cxiowiti €gponi, (7), 16-23.
https://doi.org/10.32782/tourismhospcee-7-2
3. Camimon, O.M., Muxkomaitayk, LII., PacymoBa, A.M.
(2020). Crpateriuauii  po3BHUTOK OpeHOWHTY CYyO’€KTIiB
roteibHoro  OisHecy. [umenexm XXI, (2), 195-202.
https://doi.org/10.32782/2415-8801/2020-2.37
4. Cugopyk A. B., Makosenrka H. B., boptaukos €. T'.
bpena- i RR-MEHEIKMEHT NiINPUEMCTB TYpHUCTHYHOTO Ta
rOTEJIbHO-PECTOPAHHOTO  Oi3HECY: TEOPeTHYHI  aCIIeKTH.
30ipnux nayxosux npayv «CoyianbHo-eKOHOMIUHI npobremu
cyuacnoeo nepiody Vpainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/ sep20213(149)_u.php
5. Ostashevskyi, O. & Pavlova, S. (2025). Brand
management 1n the restaurant busmess. Economics.
Management. Innovations. 188-198. 10.35433/ISSN2410-
3748-2024-1(36)-13
6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21
11-12 Tema 6. Apxitexktypa Openma. Apxitekrypa | Jlekuiiine / 1. Kyummnipyk I'.B., Jopom 10.C. Cyuacni tennenuii ta | Iligrorysatu 12 TxneHb
THDKACHB | OpeHJa: MOHATTS, 3Ha4YeHHS. ETanmm CTBOpEHHS | NMpaKTHYIHE cTpaTerii BiHOBIEHHA iHIycTpii roctuHHOCTI micing COVID- | muraHHS 1Mo
apxiTektypu OpeHza. 3B'I30K apXiTEKTypH | 3aHATTA 19 Ta xapaHTHHHHX oOMexeHb: MoHorpadis [EnexTponnuit | Temi Ne6 /
OpeHna 3 mOpTQENbHOI0 CTpateriero. AHali3 pecypc] / I'.O. T'opina, I'.A. boraruprosa, 10.C. JJopom, P.I. | IIpaktnune
30ajaHcoBaHOCTI  OpeHgoBOro  moptdernto Hynuenko, Kymnipyk I'.B. Ta in.; nayk. pexn. I'.O. T'opina. | 3aHATTS 1O
KoMmmaHii. Meronu omnrtumizaiii OpeHIOBOTO Kpusmit Pir : Bun. HouHVYET, 2023. 143 c. (Po3min 3. | Temi Ne 6
noptdemto kommanii. Meronuka KAHO. Poni lotenpHi OpeHIUM: TEHACHIT NO3WIIOHYBaHHA HA pUHKY | 2/2 roj.

OpeHiB y moprdeni KOMIaHii: crpaTeriyHui
OpeHz, 3amyckarouuidi OpeHp, «CpiOHa Ky,
«miiHa KopoBa». PiBHI ¢dopMmyBaHHs OpeHpa.

rocTuHHOCTI Ykpainu micis manaemii COVID-19, C. 56-86)
URL.: http://elibrary.donnuet.edu.ua/2746/

2. Kymmnipyk, I'. B., & JHopom, 0. C. (2022).

11




Bpena-nipamina: moHATTS, CTpYKTypa. Mojenb
CIpUHAHATTA  OpeHma. Marpunst — «OpeHa-
COpUUHATTS», 11 OCHOBHI mo3uiii. dakropu
npuBabnmBocTi Operna.*Opranizarisi po3pooku

apxitektypu OpeHnma. Ponp  apxitektypu
OpeHziB y ¢dbopmyBaHHi eeKTUBHOT
MapKETHHTOBOL TIOJIITHKH. Oco6mmBocTi

o0y IoBY OpeHy B CydacHifl YKpaiHi.

[Mo3unionyBanHsi OpeHNIB MIKHAPOJHUX TOTEIBHHUX MEPEkK
Ha PHUHKY TOCTHHHOCTI YXpainu. [noycmpis mypusmy i
eocmunnocmi 6 Llenmpanonii ma Cxioniu €eponi, (7), 16-23.
https://doi.org/10.32782/tourismhospcee-7-2

3. Camimon, O.M., Mukonaituyk, L.I1., Pacynosa, A.M.
(2020). Crpareriunuii poO3BUTOK OpEeHAMHTY CyO’€KTIiB
rorensHOro  OizHecy. [mwmenexm XXI, (2), 195-202.
https://doi.org/10.32782/2415-8801/2020-2.37

4. Cunopyk A. B., Makosenbka H. B., Boptaukos €. T.
Bpena- i RR-MeHEKMEHT MiANPHEMCTB TYPUCTHYHOTO Ta
TOTENEHO-PECTOPAHHOTO  Oi3HECY: TCOPETHYHI  ACHEKTH.
36ipnux nayxosux npayv « CoyianbHo-eKOHOMIUHI NPoOaEMU
cyuacnoeo nepiody Ykpainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php

5. Ostashevskyi, O. & Pavlova, S. (2025). Brand
management 1 the restaurant business. Economics.
Management. Innovations. 188-198. 10.35433/ISSN2410-

3748-2024-1(36)-13

6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21

13-14
THXKAEHb

Tema 7. CrpareriuHuii po3BUTOK OpeHaa
Cy0’€KTiB pecTOPAaHHOIO Ta Xap4yo0BOIo
oisHecy. [lpwumHM U1 poO3BHUTKY OpeHIA.
Mojesni po3BUTKY OpeH/a: JTiHIHHE PO3IIUPEHHS
OpeHza, CTBOpEHHS HOBOTO OpeHaa B CBOIi
KaTeropii, «cTpuboK y Oik». MeToau po3BUTKY
Openna. 3HaueHHs OpeHAy B IPOCYBaHHI
pectopanHux mociuyr. EdextuBHi cnocoOu
MPOCYBaHHS OpeHIy Ha PUHOK. 3aKOPIOHHHUIT
JIOCBIT (hyHKITIOHYBaHHS cy0’ekrta
pecTopaHHOr0 Ta XapyoBoro Oi3Hecy Ta
BUKOPDHCTaHHS HHMH MapOYHHMX CTpareriii:
CTparterisi KOpIOpaTMBHOI MapKd, CTparteris
iHIUBiTyadbHOI  Mapkw, «T1apacoJIbKOBa»
Mapo4Ha CTpateris, CTpaTerisl MO3UI[IOHYBaHHS
Openny. Cmocobu  «peanimamii»  OpeHma:
peyoHH, pebpeauHr, PeTo3UIliOHyBaHHS,
PECTAMJIMHT, peBiTAJal3uHT, 3IUTTS OpEHIB.
I'moGamenuit  Openguar. *[HmeKC pPO3BHTKY
6penna (BDI). Ayaur 6perna. )KutteBuit ki
OpeHna.

Jlexuitine
MPaKTHYHE
3aHATTSA

/

1. Quictpstaceka, H., Kymmnipyk, I'., & Yaiika, . (2023).
[TobGymoBa OGperIy poOOTOMABIA Y TOTENBHIHN IHAYCTpIi: poJb
miap-mismbHOCTI.  Exonomika ma cycninecmeo, (52). URL:
https://economyandsociety.in.ua/index.php/journal/
article/view/2553. DOI: 10.32782/2524-0072/2023-52-34

2. Naumsx, 1., Kymmwipyk, I'., & Iermin, I[. (2023).
Crpaterii pO3BHTKY MDKHApOJHUX TOTEIBHUX MEpeK.
Exonomiunuii npocmip, (184), 118-122.

https://doi.org/10.32782/2224-6282/184-20

3. Camimon, O.M., Muxkomnaitayk, LII., PacymoBa, A.M.
(2020). CrpareriuHuii pO3BUTOK OpeHIAMHTY CyO’ €KTIB
rotenbHOoro  Oi3Hecy. [wmenexm  XXI, (2), 195-202.
https://doi.org/10.32782/2415-8801/2020-2.37

4. Cunopyk A. B., Maxosenpka H. B., boptaukos €. T
bpenn- i RR-MeHEIKMEHT MHiANPUEMCTB TYpUCTUYHOTO Ta
TOTENFHO-PECTOPAaHHOTO  Oi3HECY: TEOPEeTHUYHi  aCHeKTH.
30ipnux nayxosux npayv « CoyianbHo-eKOHOMIUHI npodaemu
cyuacrnoeo nepiody Yipainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php

5. Ostashevskyi, O. & Pavlova, S. (2025). Brand
management 1 the restaurant business. Economics.
Management. Innovations. 188-198. 10.35433/ISSN2410-

[igroryBaru
MUTAHHS 110
Temi Ne7 /
IIpakTuune
3aHATTA 110
Temi Ne 7
2/2 ron.

14 TixneHn
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3748-2024-1(36)-13

6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21

15-16
TUKAEHb

Tema 8. Ouinka BapTocTti 6penaa. bpenn sx
HeMaTepiaJbHUN aKTHB oprasizamii. Mogemni
BU3HAYCHHS BapTOCTi Openpa: moxens Brand
Asset Valyator, mogens [I. Aakepa, mipamina
MapOYHOTO pEe30HaHCY. «iHHICTE»
pecropanHoro Openmy. CBiTOBI peWTHHTH
BapTOCTi pecTopaHHHUX OpeHniB.
*MybTH(haKTOPHI METOAH OIIiHIOBAaHHS
BapTOCTi OpeHma.

Jlekuiiine
MPAKTUIHE
3aHATTA

/

1. Camimon, O.M., Muxkonaituyk, LII., Pacynosa, A.M.
(2020). CrpareriuHuii pO3BUTOK OpEeHIMHIY CyO’ €KTIB
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36ipnux nayxosux npayv «CoyianbHo-eKOHOMIUHI npodiemu
cyuacrnoeo nepiody Yipainuy. 2021. T. 3. Ne 149. C. 16-19.
URL: https://ird.gov.ua/sep/sep00/ sep20213(149) u.php

3.  Kushniruk H. A strong brand as a competitive
advantage in the hotel business // Innovative educational
technologies: European experience and its application in
training in economics and management : Proceedings of
scientific and pedagogical internship (February 13 — March
26, 2023, Riga, Latvia). Riga, Latvia : “Baltija Publishing”,
2023, 187-189. DOI: https://doi.org/10.30525/978-9934-26-
295-1-62

4.  Ostashevskyi,
management 1n the
Management. Innovations.
3748-2024-1(36)-13

5. Rutynskyi M., Kushniruk H. (2022). Restaurant
industry in the tourist city of Eastern Europe: post-COVID-19
perspectives. The case of Lviv (Ukraine). In Borges A. et al.
(Eds). Gastronomy, Hospitality, and the Future of the
Restaurant Industry: Post-COVID-19 Perspectives. Hershey,
USA: IGI Global. P. 220-243. DOI: 10.4018/978-1-7998-
9148-2.ch012

6. Stryzhak, O. & Pohuda, N. (2023). Restaurant brand
management in wartime. Economics of Development. 22. 21-
31. DOI: 10.57111/econ/3.2023.21

0. & Pavlova, S. (2025). Brand
restaurant business. Economics.
188-198. 10.35433/ISSN2410-

[igroryBatu
[ATAHHSA 110
Temi Ne8 /
IIpakTuune
3aHATTS 10
Temi Ne 8
2/2 ron.

16 TrKOEHD

16
TIDKACHB

MoaynbHa KOHTpPOJIbHA podoTa 2

[igroryBaru
NUTAaHHA 10 M 2

16 THKIEHD

Ipumimxa.
* TI03HAYEHI MUTAHHS CAMOCTIHHOTO OTIPAIFOBAHHSI.
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