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Hassa kypcy

KopropaTuBHe yrpaBiiHHS B Typu3Mi (aHIIIIHCHKOI0 MOBOIO)

Anpeca BUKJIAJAHHSA
Kypcy

79000, Ykpaina, m. JIbBiB, By [lerpa Jlopomenka, 41

dakyJbTeT Ta
kadenpa, 3a AK0I0

I'eorpadiunmii pakynpret, Kadeapa Typusmy

3aKpiniieHa
AUCUHMILTIHA
I'anysb 3Hanb, madp | [anyss 3HaHb 24 «Cdepa 0OCIyroByBaHHS»
Ta Ha3Ba CrenianpHicTs 242 «Typu3Mm i pekpeartis»
creniaJLHOCTI

Buxkiagaui kypcy

I'punmmma AnHa TapaciBHa, KaHIUIAT €KOHOMIYHHMX HayK,
noreHT kadeapu typusmy JIHY im. [Bana ®@panka

KonTakTHa
ingopmauin
BHKJIA1A4iB

anna.hrytsyshyn@]Inu.edu.ua
https://geography.lnu.edu.ua/emplovee/hrytsyshyn-anna

KoncyabTauii mo
Kypcy Bin0yBaloTbest

Koncynpramii B JeHb NpOBEACHHS JEKUIW/MPAaKTUYHUX 3aHATH (32
MOTIEPETHHOI0 JOMOBIICHICTIO). TaKoXK MOXIIMBI OHJIAWH KOHCYJbTALii depe3
Google, Viber abo mnonibui pecypcu. /[lng mnoromkeHHs dacy OHJIAH
KOHCYJIbTAIi} CJIi/I MUCAaTH Ha €IEKTPOHHY MOMITY a00 JA3BOHUTH.

Cropinka Kypcy

https://geography.lnu.edu.ua/course/korporatyvne-upravlinnia-v-turyzmi

Indopmanis npo kypce

Hucuumnina «KopropaTuBHe ympaBiliHHS B Typu3Mi» € BHOIPKOBOIO
JUCHUILTIHOKO 31 crnemianbHocTi 242 «Typu3Mm 1 pekpearisi» Juisi OCBITHBOI
nporpamMu TypuCTHYHA IATBHICTH, KA BUKJIAIA€ThCs B 1 cemecTpi B 00csi31 3
KpeauTiB (3a €Bpomneiicskoio Kpeautno-Tpancdepnoro Cucremoro ECTS).

Koporka anoranis
Kypcy

Kypc po3pobiieno Takum urHOM, 1100 Ha/aTH y9acHHUKaM HEOOX1AH1 3HAHHS,
000B’s13KOB1 11 TOro, mo6 copmMyBaTH HEOOXiJHI HABUYKM 1 BMIHHSA
KOPIIOPAaTUBHOTO yIpaBiiHHSA. ToMy y Kypci TpEICTaBICHO SK OIS
KOHIIETLi}, NPUHLUUIIB 1 METOJIB KOPIOPAaTMBHOIO YIPABIiHHA, TaK 1
MIPOLIECIB Ta 1HCTPYMEHTIB, AK1 MOTPIOH1 JUIsi BMIHHS YNPABIATH JiSIbHICTIO
HiANPUEMCTB KOPIOPATUBHOTO TUIY B TYpUCTHUHIH cdepi.

Mera ta nini kypey

MeTtoro BuBuYeHHS BHOIpKOBOi aucuuIuiiHk «KopropaTuBHE yIpaBiiHHS B
TYpU3MI» €:

— O3HalOMHUTH CTYJEHTIB 13 CYTHICTIO Ta HPHUHLIMIIAMU KOPHOPAaTHUBHOIO
YIPaBIiHHS;

— chopMyBaTH HEOOX1/IHI HABUYKH 1 BMIHHS KOPIIOPATUBHOTO YIPABIIHHS;

— chopMyBaTH KOPIIOPATUBHY KYJIbTYPY MIAIPUEMHUIBKOI A1SUTBHOCTI.

Jlyst 9oro HeoOX1THO BUPIIIMTH TaKi 3aBJIaHHS:

— BU3HAYEHHS CYTHOCTI 1 IPUHIIMITIB KOPIOPATUBHOTO YIPABIIIHHS B TYPU3MI;
— BHUBUYEHHS METOJIB KOPIIOPATUBHOI'O YIIPABIIIHHS,

— 3aCBOEHHS MPUHIUIIB YIIPaBIiHHS HA OCHOBI LIHHUX TaIepiB;

— BHU3HAUEHHS NpoOJeMU YIIPaBIIiHHS KOPIOPATUBHUMHU ITPaBaMU BJIACHUKIB.
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OO0csr kypcy

32 rogvHM ayOUTOPHUX 3aHATh. 3 HHUX 16 romuH nekuiid, 16 roaun
CEMIHAPCHKUX/TIPAKTUYHHUX 3aHATH Ta 58 rOJMH CaMOCTIHHUX 3aHSTh.

OuikyBani
pe3yJbTaTu
HABYaHHSA

B pe3ynbTati BUBUSHHS TaHOTO KYPCY CTY/I€HT OBUHEH

3HATH: TOHATIHHUI amapaT KOPHOPATUBHOTO YIIPaBIIIHHS, 3aKOHO/aBYY
6azy KOPIIOPaTUBHOT'O yTIpaBIIiHHS, cucTeMy KOPIOPAaTUBHUX
B3a€MOBIJIHOCHH.

BMITH: OpradizyBatu poOOTy MiJJIPUEMCTB KOPHOPATUBHOIO THILY,
OpIEHTYBATUCH Y BIIHOCMHAX BJIACHOCTI B KOPIOPATUBHOMY HiANPUEMCTBI.

Kuarouosi ciioBa

Corporation, corporate governance, models of corporate governance,
principles of corporate governance, corporate management styles, corporate
culture.

dopmart Kypcy Ounnit
[IpoBeneHHs ek, Ta KOHCYIbTaLil A KPaIloro po3yMiHHS TeM
Temn [Monmano Hmwxkye y noaatky y popmi CXEMU KYPCY «KOPIIOPATHBHE
YITPABJIIHHSA B TYPU3MI»**
HincymkoBui 3aJIiK B KIHIIl CEMECTpY
KOHTPOJIb, hopMa KOMOIHOBaHMI
IpepexBizuTn Jlisi BUBYEHHS KypCy CTYACHTH IOBHHHI BOJIOJITH aHIIIIHCHKOIO MOBOIO Ta

noTpedyoTh 0a30BUX 3HaHb 3 E€KOHOMIYHOI Teopli, MEHEIKMEHTY
opraHizaulid, JOCTaTHIX Ui CIHPUHHATTA  KaTeropiaJlbkHOTrO  amapary
KOPIHOPaTUBHOIO  YIpPaBJIiHHSA, PO3YMIHHA HOPMaTHUBHO-NIPaBOBOi  0a3u
JiSUTBHOCTI KOpPIIOpartii



https://www.tourism.gov.ua/
https://www.statista.com/

HaBuyaanHi MeToaH Ta
TeXHiKH, fAKi 0y1yTh

Jlexmii, mpakTU4HI Ta ceMmiHapchbki moOymoBaHi y Qopmi mgianory 3i
3100yBa4aMu BUIIO1 OCBITH.

BUKOPUCTOBYBATHCS | Texyiiina popma nasuanna:
MA Hac BUKTANaHHSA | _ MIPOBEICHHS JISKIIIi 3 BUKOPUCTAHHS MYJIbTUMEIIMHOTO 3a0€3MIEUCHHS,
Kypey - TIOSICHEHHS Ta HABEJICHHS MPUKIAMIB 3 JTISIILHOCTI Cy0’€KTIB TypUCTUYHOTO
PHUHKY;
- TUCKYCis, Oeciaa, 1TFoCTpallis, JeMOHCTPALIIs.
Ilpaxmuune/ceminapcoke 3auamms:
- JIONIOBI/Ib, BIJIIIOBiIb, OOTOBOPEHHS;
- TIPE3EHTAIlisl Pe3yJIbTaTIB JOCHIKEHHS 3 BUKOPUCTaHHSA MYJIbTUMEIIHHOTO
3a0e3neueHHs.
3a y3ro/pKeHHS 31 CTYIGHTaMH Ta KEPIBHULITBOM BY3Y MOJKJIMBE BiJIBiTyBaHHS
KOH(EpeHIii Ta IHIMUX TMOMIH Mg TPaKTUYHOTO O3HAHOMIIGHHS 3
IHCTpyMEHTaMU PUHKY MOCTYT.
Heoo0xinne [lepenbauaetscsi BukopuctanHs npoektopa Ta I[IK. [Ins BuBuUeHHS Kypcy
o0J1aiHaHHSA JOCTaTHBO BOJIOAITH 3arajbHO BXXMBAaHWUMH INPOrpaMH TakuMu sk Microsoft

Office Word, Microsoft Office Excel, Microsoft Office Power Point.

Kpurepii oninoBanHs
(oKpeMo 1J151 KOKHOTO
BU/Y HABYAJIBLHOI
AITILHOCTI)

OmintoBanHs MPoBOaUTHCS 32 100-0ampHOO MIKaI00. bann HapaxoBYOTHCS 3a
HACTYITHUM CITiBB1THOIIICHHSIM:

* TmpakTU4Hi/caMocTiifHi Tomo : 60 % ceMecTpoBOi OLIHKK; MaKCUMaIbHA
KIIBKICTE OamiB__ 60

* KOHTpOJIbHI 3amipu (Moayii): 40 % cemecTpoBOi OIIHKK; MaKCHMaIbHA
KIIBKICTE OamB__ 40

[TincymkoBa MakcuMainbHa KiTbKICTh O0amiB___ 100

IIpuxkaan po3noainy 0aJiB, siki OTPUMYIOTH CTYAEHTH AJISl 3AJIKY

[TorouyHe TecTyBaHHs Ta CaMOCTiitHA po6oTa Cyma
T1 T2 T3 T4 T5 T6 |IHA3 | Monynb
5 | 5 5 5 5 | 5 | 30 40 100

T1, T2, T3 ...T6 — TeMu ceMiHapChKHX 1 MPAKTUYHUX 3aHSATh.

IIxana ominropanusa: Hamionaiasna ta EKTC:

Cyma GaiiB Ouinka Ouinka  3a  HAIliOHALHOIO
3a BCi BUJH €KTC LIKATIOIO
HaBYaJIbHOL p——— ;
JUSUTBHOCTI N Y UL 38Ky
KypcoBOi po0oTH,
MPAKTHKH
90-100 A BIAMIHHO
81-89 B nobpe
3apaxoBaHO
71-80 C P
61-70 D 3aJI0BIJIHHO
51-60 E
21-50 FX HE3aJI0BiTbHO HE 3apaxoBaHO
0-20 F He3aI0BiIbHO(0€e3 HE 3apaxoBaHo
IpaBa repes3aayi) (6e3  mpasa nepesnaui)




IMucbmoBi podoTu: OUIKY€ETHCS, 110 CTYICHTH BUKOHAIOTh JEKUJIbKA BUIIB
nucbMoBux pooit (IH/3, MogynbHUN KOHTPOIIB).

AxkaaemiuHa go0pouecHicTh: OUiKyeThCs, 110 pOOOTH CTYACHTIB OyayTh iX
OpPUTiHAIBHUMH JOCITIDKCHHSMHU YU MIpKyBaHHSMHU. BiICyTHICTh mocHIaHb
Ha BUKOpPUCTaH1 pkepena, (aOpuKyBaHHS JKEpes, CIHCYBaHHS, BTpYYaHHS
B poOOTY IHIIMX CTYICHTIB CTaHOBISThH, alle HE OOMEXKYIOTh, MPHUKIAIU
MOXUIMBOI aKaJIeMiYHOI HeIOOpOoYecHOCTI. BUSBICHHS O3HAK aKaJaeMIvHOi
HEJOOPOYECHOCTI B MHCHMOBIM pPOOOTI CTyIEHTa € MiJCTaBO s 1l
He3apaxyBaHHHS BHUKJIaJadeM, HE3aJIeKHO BiJ MacmTabiB IUariaty 4w
oOMaHny.

BinBinanusi 3aHSITh € BaXJIMBOI CKJIAJOBOI HaBuaHHs. OUIKyeThCS, 110
BCI CTYICHTH BiAB1IAIOTH YCi JIEKLIi 1 MPaKTUYHI 3alHATTS Kypcy. CTyaeHTH
MarTh 1HPOPMYBATH BUKJIAJa4a PO HEMOKJIUBICTh BiJIBIIaTH 3aHATTA. Y
Oy/b-IKOMY BHIIJIKy CTYAEHTH 3000B’si3aHI JOTPUMYBATUCS YCIX CTPOKIB
BHU3HAUEHUX JUIS BUKOHAHHS YCiX BU[IB MHCbMOBHUX pOOIT, mepeadadyeHunx
KYpPCOM.

Jlitrepatypa. VYcs oiteparypa, sKy CTyIE€HTHM HE 3MOXYTb 3HAWTH
caMocCTiifHO, OyJe HajaHa BHUKJIAJaueM BHKIIOYHO B OCBITHIX IUIAX 0e3
npaBa ii mepemaui TperiM ocob6aM. CTyIeHTH 3a0XOUylOTbCA [0
BUKOPHUCTaHHSA TaKOXX W IHIIOI JIITEpaTypH Ta PKEpes, AKX HeMae cepen
PEKOMEHI0BAaHUX.

IMosiTuka BHcCTaBJeHHs1 OaiiB. BpaxoByroTbcs Oanmm HaOpaHi Ha
MOTOYHOMY TECTYBaHHI, CaMOCTiiHIM poOOTI Ta Oaiu MiICYMKOBOTO
tecTyBaHHs. [Ipu 1boMy OOOB’S3KOBO BpaxOBYIOTHCS TPUCYTHICTh Ha
3aHATTAX Ta AaKTUBHICTh CTYJEHTa MiJ Yac MPaKTUYHOIO 3aHATTS;
HEJIOMYCTUMICTh TIPOIYCKIB Ta 3ali3HEHb Ha 3aHATTS; KOPUCTyBaHHS
MOOUTBHUM TeNe(pOHOM, IUIAHIIETOM YU IHIIMMU MOOUIBHUMH MPUCTPOSMU
MiJ Yac 3aHATTS B LUIAX HE IOB’S3aHMX 3 HaBYAaHHSAM; CIIMCYBaHHS Ta
I1ariaT; HEeCBO€4acHe BUKOHAHHS ITOCTABJICHOTO 3aBAAHHA 1 T. 1H.

XKonni hopmu mopyiieHHs akaAeMidHOT T0OPOUYECHOCTI HE TONEPYIOThCH.

ITuTannsa pias
CAMOKOHTPOJII0

Definition of corporate governance.
“Four P’s” of corporate governance.
Purpose of corporate governance.
Importance of corporate governance.
Corporate governance objectives.
The pillars of good corporate governance.
The Anglo-American (Anglo-Saxon) model of corporate governance.
The German model of corporate governance.
The Japanese model of corporate governance.
. G20/OECD Principles of Corporate Governance.
. Internal governance mechanisms.
. External governance mechanisms in corporations.
. Corporate management styles.
. Autocratic management style.
. Consultative management style.
. Participative management style.
. Democratic management style.
. Generic management functions (POLC CCM functions).
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19. Specific management functions.

20. Definition of corporate culture.

21. Types of corporate culture.

22. Clan corporate culture,

23. Adhocracy corporate culture,

24. Market corporate culture,

25. Hierarchy corporate culture.

26. Examples of successful corporate cultures.

27. Theories and motivations of corporate governance in tourism.
28. Governance mechanisms for tourism companies.

29. The economic effects of corporate governance in tourism.

30. Elements of corporate governance in tourism organizations (DMO’s).

OnuryBaHHs AHKeTYy-OLlIHKY 3 METOI0 OLIHIOBaHHS SIKOCTI Kypcy Oyzae HagaHo 110

3aBEpUICHHIO KypCYy.

** CXEMA KYPCY «KOPIIOPATUBHE YIIPABJIIHHA B TYPU3MD»

Twx./ | Tewma, maH, KOPOTKi dopma Jliteparypa 3aBiaHHS, Tepmin
nara/ TE3U JUSAJIBHOCTI roj. BUKOHAHHS
TOJI. (3amsTTA)*
1 Topic 1. The essence of Jlexitis 1.Bajpai G. N. The Essential
corporate governance Book of Corporate
(CG). Definition of CG. Governance. Sage Publica-
Objectives of CG tions Pvt. Ltd; 1st edition.
) 2016. 361 p.
Importance of good CG.
Pill FCG 2.Dorosh N. Essence and
tiars o ) Principles of  Corporate
2 | The essence of [TpakTryne Governance. . Anti-Crisis 1.
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monograph. Riga, Latvia:
“Publishing House “Baltija Temn THOKH
Publishing”, 2020. pp. 177 — | 2- Busuutn
191. Topic 1
Vocabulary
3 Topic 2. Models and Jlexmist . quosh N. Essence and
principles of corporate Principles  of  Corporate
overnance. The Anglo- Governance. Anti-Crisis
gA . A 10-S Management: State, Region,
merican (Anglo-Saxon) Enterprise. Collective
model of CG. The monograph. Riga, Latvia:
German model of CG. “Publishing House “Baltija
The Japanese model of Publishing”, 2020. pp. 177 —
CG. G20/0OECD 191. .
Principles of Corporate 2. G20/0ECD  Principles  of
Governance Corporate Governance.




Models and IIpakTrune 1.
principles of 3aHATTA [ligroryBatu [Iporsarom
corporate MUTAHHA 710 [IOTOYHOTO
governance. TCMH THXHA
2. BuBuntn
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Vocabulary
Topic 3. Corporate Jlexuis 1. Bajpai G. N. The Essential
management styles. Book  of  Corporate
Autocratic management Governance. Sage Publica-
style. Consultative g(())?z l; ?1 Ltd; 1st edition.
mana g.emgnt style. . Dorosh I\II) Essence and
Participative Principles of Corporate
management style. Governance.  Anti-Crisis
Democratic management Management: State,
style. Generic and Region2 Enterprise.
specific management Cgllectlve ' monograph.
functions. Riga, Latv1'a': “Pubhshmg
House “Baltija Publishing”,
Corporate IIpakTnune 2020. pp. 177 - 191. . 1.
management styles. 3aHATTS Ilinrorysaru IIpotsirom
MUTaHHA JI0 [IOTOYHOTO
TeMU THXKHS
2. BuBuutu
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Vocabulary
Module 1
Topic 4. Corporate Jlexuis . Bajpai G. N. The Essential
culture. Definition of Book of Corporate
corporate culture. Types Governance. Sage P ubl.lca-
of corporate culture: Clan tions Pvt. Ltd; 1st edition.
Culture, Adhocracy 2016. 361 p. .
Culture. Market Culture . Groysberg B., Lee J., Price
. > > J., Cheng J. The Leader's
Hierarchy Culture. Guide to Corporate Culture:
Examples of successful How to Manage the Eight
corporate cultures. Critical Elements of
Organizational Life
Corporate culture [TpakTune // Harvard Business I.
3aHATTS Review 96, no. 1. 2018. pp | [Tixrorysaru I[TpoTsrom
44-52. MATaHHSA JI0 MIOTOYHOTO
. Krasko A., Hrytsyshyn A. TeMH e ——
Corporate Culture as a Tool of| > BUBYHTH
Successful Business Tobic 4
Management in the] opic
Hospitality ~ Industry /| Yocabulary
Geographic education and
science: challenges  and
progress: materials of the
international scientific and
practical conference. Lviv:

Prostir-M, 2023. Volume 3.
pp. 158-162.
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the Future // Sustainability
gf corporate governance 2022, 14, 4286. URL: https://
in tourism. Governance doi.org/10.3390/su1407428
mechanisms for tourism 2. Hrytsyshyn A., Krasko A.,
companies. Bilous S. The Experience

Economy: A Modern Trend
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the future: scientific and TEMH
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