MIHICTEPCTBO OCBITH I HAYKH YKPATHU
JIuBiBeLKHil HaMiOHAALHUI yHiBepeuTeT iMeni IBana @panka
®akyabTeT reorpadiunuii
Kadeapa Typusmy

3aTBepaKeHO

Ha 3aciganni kadeapu Typu3My
[eorpadiuHoro gpaxkyIbTeTy

JIbBiBCHKOTO HAIIOHAIBHOTO YHIBEPCHTETY
iMeHi IBana ®paHka

(npotokon Ne 1 Bizx 30. 08. 2024 p.)
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3apinysau Kapenpu ) 2 €<

Cuaabyc 3 HABYAJILHOT IHCUMILTIHH
«Kpu3oBuii MEHEXKMEHT B Typu3Mi (aHIIIiHCHKOI0 MOBOIO)»,

mo BuKaagaerbest B mexkax OINI «MIiKHAPOAHHH TYPH3M»
apyroro (MaricTepcbKoro) piBus BHINOI 0CBIiTH /1151 3100yBayYiB 3
cnenianbHocTi 242 «Typusm Ta pekpeauis»

JIbBiB 2024 p.



Hassa kypcy

Kpu3oBwuii MEHEKMEHT B TYpU3Mi (aHIIIIHCHKOI MOBOIO)

Anpeca BUKJIAJAHHSA
Kypcy

79000, Ykpaina, m. JIbBiB, By [lerpa Jlopomenka, 41

dakyJabTeT Ta
kadenpa, 3a AK010

I'eorpadiunuii pakynpret, Kadeapa Typusmy

3aKpinjieHa
AUCHMILTIHA
I'anysb 3Hanb, madp | [anyss 3HaHb 24 «Cdepa 0OCIyroByBaHHS»
Ta Ha3Ba CrenianpHicTb 242 «Typu3Mm i pekpeartis»
creniaJbLHOCTI

Bukiangaui kypcy

I'punmmma AnHa TapaciBHa, KaHIUIAT €KOHOMIYHHMX HayK,
noueHT kadenpu typusmy JIHY im. [Bana @panka

KonTakTHa
indgopmauin
BHKJIA1A4iB

anna.hrytsyshyn@lnu.edu.ua
https://geography.lnu.edu.ua/emplovyee/hrytsyshyn-anna

KouncyabTauii mo
Kypcy Bin0yBaloTbcst

Koncynpramii B JeHb NpPOBEACHHS JEKUIW/MPaKTUYHUX 3aHATH (32
MOTIEPETHHOI0 JOMOBIICHICTIO). TaKkoXK MOXIIMBI OHJIAWH KOHCYJbTALii depe3
Google, Viber abo mnoni6ui pecypcu. /[lng mnoromkeHHs dacy OHJIAH
KOHCYJIbTAIli} CJIi/I MUCAaTH Ha €IEKTPOHHY MOIMITY a00 A3BOHUTH.

Cropinka Kypcy

https://geography.lnu.edu.ua/course/kryzovyy-menedzhment-v-turyzmi-anh

Indopmanis npo kypce

Jucuumnina «Kpu3oBuil MEHEIKMEHT B TYPH3Mi» € BUOIPKOBOIO
JUCHUILTIHOO 31 crierianbHOCTi 242 «Typusm 1 pekpeartis» 1ist OCBITHBOT
nporpamMu TypUCTHYHA AisUIbHICTB, SIKa BUKJIAJaeThesa B 1 ceMecTpi B 00cs13i 3
KpeauTiB (3a €Bpomneiicskoio Kpenutno-Tpancdepnoro Cucremoro ECTS).
Kypc po3pobneno Takum yuHOM, 00 HAJaTH YYaCHUKAM HEOOXiTH1 3HAHHS,
000B’A3K0B1 1151 TOTO, I100:

- IPOBOJUTH MOHITOPUHT TYPUCTHYHOTIO Oi3HEC-CEpEIOBUIIA;

- MPOBOJUTH MAapKETHUHIOBI JOCIIIKEHHS HOBUX 3apyOiKHHUX
TYPUCTUYHHX JECTUHAIIN;

- BYACHO BMSBIIATH NMOTEHLIMHHI PU3UKU 13arpo3u y TYPUCTUUHIN
TiSTBHOCTI MAMPUEMCTBA,

- BUKOPHCTOBYBATHU IHCTPYMEHTApiil Ta cTpaTerii pu3uk-MeHEPKMEHTY Ta
KPU30BOTO MEHEIDKMEHTY Y TPAKTHYHIN TiSUTbHOCTI TYPUCTUYHUX
M1IIPUEMCTB.

ToMy y Kypci TOpeaCcCTaBI€HO [eTallbHE BUBUYEHHS TMPOIECY KPHU30BOTO
MEHEKMEHTY 5K CKJIaJIOBOT KOPIOPATUBHOI CTpaTerii pO3BUTKY TYPUCTUUHOI
GbipMHu, pPO3TISI OCHOBHUX €TamiB PU3UK-MEHEKMEHTY Ta KpPHU30BOTO
MEHEKMEHTY, O3HAOMIIEHHS 3 IHCTPYMEHTaMHU, METOJAAMH Ta CTpaTeTisIMU
AQHTUKPU30BOI'O YIPABIIHHA [ISUIBHICTIO MIANPUEMCTBA, SKI MOTPiOHI s
KOMIUICKCHOTO OTMAaHyBaHHS HaBHKaMH Ta BMIHHSIMH IepeadadaTd KpU30Bi
CUTYaIlii 3 METOIO MiHiMi3allii iX HeraTUBHOI Jii.

Koporka anoranis
Kypcy

Hucuumutina «Kpu30BUii MEHEKMEHT B TYpU3Mi» BUOIPKOBOIO JAUCIUILTIHOO
31 cneuianbHOcTi 242 «Typusm 1 pekpeauis» A OCBITHBOI
nporpamu TypuUCTHYHA AiSIIBHICTD, SIKA BUKIAAaeThed B 1 cemecTpi B 00cs3i 3
KpeauTiB (3a €Bporneiicskoio Kpeautno-Tpancdepnoro Cucremoro ECTS).



mailto:anna.hrytsyshyn@lnu.edu.ua
https://geography.lnu.edu.ua/employee/hrytsyshyn-anna
https://geography.lnu.edu.ua/course/kryzovyy-menedzhment-v-turyzmi-anh

Merta Ta uiji kypey

Meroro BuBYEHHsI BHOIpKOBOI nmucnuruiiHd «Kpu3oBUil MEHEHKMEHT B
TYpHU3Mi» € 03HaHOMUTH CTYJIEHTIB 13 CYTHICTIO, IPUHIMIIAMHU Ta TEXHOJIOTIEO

BUKOPUCTAHHA KPH30BOTO MEHE/DKMEHTY B TypHU3Mi, chopmyBatu y
CTyIIeHTlB CYKYIHICTb TEOPETHYHHUX 3HAHb 1 MPAKTHUYHUX HABHUOK MO0
opraH13aL[11 K MOHITOPUHTY, TaK 1 cneumpqunx MapKETHHIOBUX

JOCIIJIKeHb, HEOOX1THUX JUIsI BU3HAUYEHHS MOTEHIIHUX PU3MKIB Ta 3arpo3 y
MPOBEACHHI TypI/ICTI/I‘IHOI TISUTBHOCTI  TIANPHEMCTBA, a TaKOX 3100yTH
HEOOXigHI HABMYKH 1 BMIHHA 3[IMCHIOBaTH  AHTUKPU30BE YIPaBIIiHHS
TYPUCTUYHHUMHU MiITPUEMCTBAMHU.

3aBIaHHs KypCy: O3HAHOMIICHHS 3 TEPMIHOJIOTI€I0 Ta MOHATIHHUM amapaToM
KPU30BOI'O MEHEKMEHTY; BHBUEHHS NPUYMH Ta BHUIIB KPU30BHX CHUTYAIil;
O3HAWOMJICHHSI 13 TPOLECOM OpraHizamii aHTUKPU30BOTO YIPABIiHHA Ha
TYPUCTUYHOMY HiANPHEMCTBI, HAOYTTSI HaBUYOK MPOBOJUTH MOHITOPUHT Ta
cnenn(ivyHi MapKEeTUHTOBI JOCHIHKEHHS SK TEPEIyMOBU Ui BU3HAUYCHHS
MOTEHIIHHUX PU3UKIB Yy AISTBHOCTI Typ (ipMH; BUBUEHHS METOJIB aHAII3Y i
MPOTHO3Y; 3aCBOEHHS 1HCTPYMEHTApIrO AHTHKPHU30BOTO  yIIPABJIIHHS;
BUBYCHHS CTpaTeridi MiHiMi3amii HEraTUBHOTO BIUIMBY KpPU3 Ha [iSUTBHICTH
T IITPUEMCTB.

Jlireparypa nis
BHBYEHHS
AMCHUIJIIHT

OcHoBHa JliTepaTtypa:

1. Berbekova A., Uysal M., Assaf A. A thematic analysis of crisis
management in tourism: A theoretical perspective // Tourism Management,
2021, Vol. 86. DOI:10.1016/J. TOURMAN.2021.104342

2. Crisis management and Communications / Timothy Cooms. 2014. URL:
http://www.instituteforpr.org/crisis-management-communications/

3. Dirk Glaesser. Crisis Management in the Tourism Industry [Electronic
source]. 2006. (Second Edition). London: FElsevier. URL:
file:///D:/Downloads/[Dirk Glaesser] Crisis Management in_the Touris
m_I(BookFi)%20(1).pdf.

4. Hrytsyshyn A., Krasko A., Bilous S. The Experience Economy: A Modern
Trend in the Hospitality and Tourism Industry // Hospitality and tourism of]
the future: scientific and practical horizons: a collection of abstracts of
reports of the 2nd international scientific and practical conference. Kyiv:
NUBIP of Ukraine. 2023. pp. 23-26.

5. Hrytsyshyn A., Purska I. Crisis Management in Tourism: methodological
guidelines (for Master students of Specialty 242 Tourism and recreation).
Lviv: Ivan Franko National University of Lviv, 2024. 50 p.

6. Malska M.P. Crisis managment in tourism: theory, methodology and
practice: training manual / M.P. Malska, L.S. Purska. 2019. 166 p.

7. Purska 1., Hrytsyshyn A. Preventive Strategic Crisis Management
Measures in Tourism Business // Geographic education and science:
challenges and progress: materials of the international scientific and
practical conference. Lviv: Prostir-M, 2023. Volume 3. pp. 142-146.

8. Tourism Risk Management — An Authoritative Guide to Managing Crises
in Tourism 2006. URL:
http://www.sustainabletourismonline.com/awms/Upload/ HOMEPAGE/AI
CST_Risk management.pdf.

9. Wut T., Xu J., Wong S. Crisis management research (1985-2020) in the
hospitality and tourism industry: A review and research agenda // Tourism
Management, 2021. DOI: 10.1016/j.tourman.2021.104307.



https://doi.org/10.1016/J.TOURMAN.2021.104342

10.Zhong L., Sun S., Law R., Li X. Tourism crisis management: evidence
from COVID-19 // Current Issues in Tourism, 2021, 24:19,2671-
2682, DOI: 10.1080/13683500.2021.1901866
JlonaTkoBa jiiTeparypa:

1. Sharon R. Barstow How to Compose Crisis Scenarios? URL:
http://smallbusiness.chron.com/compose-crisis-scenarios-76570.html.

2. Heidi Cardenas Crisis Management Tools. URL:
http://smallbusiness.chron.com/crisis-management-tools-48727.html

3. Eric Laws, Bruce Prideaux, K. S. Chon. Crisis Management in Tourism.
2006

4. Christof Pforr, Peter Hosie. Crisis Management in the Tourism Industry.
2009

5. Nigel Evans, Sarah Elphick. Models of Crisis Management: an
Evaluation of their Value for Strategic Planning in the International
Travel Industry 2005, International Journal of Tourism Research(7,
2005).

6. Brent W. Ritchie Chaos, crises and disasters: a strategic approach to
crisis management in the tourism industry, Tourism Management 25
(2004) 669-683.

7. Fevzi Okumus, Kurtulus Karamustafa. Impact of an economic crisis —
Evidence fromTurkey, Annals of Tourism Research, Vol. 32, No. 4, pp.
942-961, 2005.

8. Yu-Shan Wang. The impact of crisis events and macroeconomic activity
on Taiwan’s international inbound tourism demand. Tourism
Management 30 (2009).

InTepHer-mKepena:

1. World Development indicators. URL: http://data.worldbank.org/data-
catalog.

2. Executive summary. URL:
http://www.doingbussiness.org/reports/global-
reports/~/media/FPDKM/Doing%?20.Business/Documents/AnnualRepor
ts/English/DB12Chapters/Executive/Summary.pdf.

3. Human development report. URL: http://hdr.undp.org/en/statistics.

4. http://www.businessdictionary.com.

5. https://www.investopedia.com.

6. 2023 Index of economic freedom. URL: http://www.heritage.org.
OO0csr kypcy 32 ronuHM ayAMTOPHUX 3aHATh. 3 HuUX 16 roguH nekuid, 16 roauH

CeMIHApPChKUX/MPAKTUYHUX 3aHATh Ta 58 TOJUH CaMOCTIMHUX 3aHATb.

OuikyBaHni B pe3ynbrarti BUBUEHHS JaHOTO KYpCY CTYACHT IOBUHEH
pe3yJabTaTH 3HATH: TIOHATIMHMH amapaT KpU30BOTO MEHEPKMEHTY B TYypH3Mi,
HABYAHHS TEXHOJIOT1 Ta IHCTpyMEHTapiii BHKOPHCTAaHHS KPH30BOTO MEHEKMEHTY Y

TYPUCTUYHIN JISUTBHOCTI MiAMIPUEMCTBA.

BMITH: TPOBOJAMTH MOHITOPHHI Ta CHeUU(IYHI JOCTIKEHHS 3 METOI0
BU3HAYEHHS TNOTEHLIWHUX PU3MKIB Ta 3arpo3 y MPOBEIEHHI TYpUCTHYHOI
JISUTBHOCTI TMIAMPUEMCTBA, a TaKOX PO3POOJATH CTPATETii0 aHTUKPU30BOTO
yIIpaBJIiHHS.

Kuarouosi ciioBa

Crisis management, anti-crisis management, risk management, potential risks,
acute crisis, hidden crisis, PEST analysis, economic environment, political-
legal environment, technological environment, socio-cultural environment,

4



https://doi.org/10.1080/13683500.2021.1901866
http://www.heritage.org/

corporate strategy of the least total costs, segmentation strategy, focus
strategy, differentiation strategy, diversification strategy, cooperation
strategies, insurance, generation information system, Delphi method, cross
analysis method, scenario method.

dDopmart Kypcy Ounuit
[IpoBemeHHs NeKIid, Ta KOHCYJIBTAIIil JJIs1 KPAIIoro pO3yMiHHS TeM
Temu [Togano wwmxve y npomatky y dopmi CXEMHU KYPCY «KPU30BUY
MEHEJDKMEHT B TYPU3MI»**
HincymkoBui 3aJIiK B KiHII ceMecTpy
KOHTPOJIb, Gopma
IIpepekBizuru JlJis BUBYEHHS KypCy CTYACHTH MOBHHHI BOJIOJITH aHTJIIHCHKOIO MOBOIO Ta

noTpeOyroTh 0a30BUX 3HAHH 3 OCHOB CKOHOMIKHM, MEHEIKMEHTY Ta
MapKeTHHTY, IO € JOCTAaTHIM JJIsl CHPUIHATTS KaTeropiaJbHOTO arapary
KPU30BOT'O0 MEHE/DKMEHTY, PO3YMiHHS HOTO IHCTPYMEHTapil0 Ta METOJ0JIOTII.

HaBuaJuanHui MeToau Ta
TeXHiKH, fAKi OyayTh

Jlekuii, mnpakTuyHi Ta ceMiHapcbki mnoOymoBaHi y Qopmi mianory 3i

3100yBaYaMH BHIIOT OCBITH.

BUKOPUCTOBYBATHCS | Joxyiiina dpopma nasuanna:
ML HAac BUKIANARESL | _ 1 b niemst TTeKIiil 3 BUKOPHCTAHHS MYJIbTHMEIHOTO 3a6e3IeCHHS;
Kypey - TIOSICHEHHS Ta HaBEJIEHHS MPHUKIAJIB 3 AISIBHOCTI Cy0 €KTIB TYPUCTUYHOTO
PHHKY;
- TUCKYCis, Oecifa, LTFCTpallis, JEMOHCTPAIIIs.
Ilpakmuune/ceminapcoke 3anammsa:
- JIONIOBI/Ib, BIJIIIOBiIb, OOTOBOPCHHS;
- mpoekT-nociaikeHHsa «Technology of PEST-Analysisy;
- Mpe3eHTalllsl Pe3yabTaTiB JOCIIHPKEHHS 3 BUKOPUCTAHHS MYJIbTUMEIINHOTO
3a0e3neyeHHs .
3a y3roJKeHHS 31 CTy/IeHTaMH Ta KepiBHUIITBOM BH3 MokiuBe BiBiyBaHHS
KoH(pepeHIii Ta IHIMUX TOMIA s MPaKTUYHOTO O3HAWOMIIGHHS 3
THCTPYMEHTAMH PUHKY MTOCITYT.
Heo0Oxigne IlepenOauaeTscst BukopuctanHs npoekropa Ta [IK. J[ns BuBYeHHS Kypcy
00J1aIHaHHSA JIOCTaTHBO BOJIOJITH 3arajlbHO BXXKMBaHMMHM INPOrpaMu TakuMH sk Microsoft

Office Word, Microsoft Office Excel, Microsoft Office Power Point.

Kpurepii oninioBanHs
(oxpeMo 1J1s1 KOKHOT0
BU/Y HABYAJbHOL
AIATILHOCTI)

OrmuinroBaHHs MpoBoAUTHCS 3a 100-6anbpHOM0 mKanor. bain HapaxoByIOThCS 3a
HACTYITHUM CITiBB1THOIIEHHSIM:

* IpakTU4HI/caMOCTIiiHI Tommo : 60 % cemMecTpoBOi OIIHKM; MaKCUMalbHa
KUIBKICTB OamiB___ 60

* KOHTpOJIbHI 3aMipu (Mozayni): 40 % ceMecTpoBOi OLIIHKH; MaKCUMaJIbHA
KUIbKICT OamiB__ 40

* icnut/3adik: 0o(hOPMIICHHS 3a pe3yIbTaTaMu CEMECTPY

[TincymkoBa MakcuMaibHa KiUTbKICTh OamiB__ 100

IIpuxkaan po3noainy 6aJiB, AKi OTPUMYIOTH CTYAEHTH UIf 3AJIKY

[ToTouHe TecTyBaHHS Ta CAaMOCTiiiHA poboTa Cyma
Tl T2 T3 T4 T5 T6 |IHA3 Monynb
5 | 5 5 5 5 5 | 30 | 40 100

T1, T2, T3 ...T6 — Temu ceMiHAPCHKHUX i NPAKTHYHUX 3AHATH.

HIkaJua ouninoBanusa: HamioHaabHa Ta EKTC



Cyma 6aniB | Ominka OmiHka 3a HalOHAILHOIO
3a Bci Bugu | €EKTC [IKAJIOKO
HaBYaJIbHOT JUTSL €K3aMEHY, JUTS 3aTTIKY
TiSUTBHOCTI KypcoBoi po6oTH,
MIPAKTUKU
90-100 A BIZIMIHHO
81-89 B no0pe
71-80 C 3apaxoBaHO
61-70 D 3a10B1JIBHO
51-60 E
21-50 FX HE3aJ0BIBHO HE 3apaxoBaHO
0-20 F He3a10BUIbHO(0e3 HE 3apaxoBaHO
npaBa repe3nadi) | (6e3 mpasa repe3gadi)

IMucsmoBi podoTu: pedepar, oHa KOHTPOJIBHA POOOTA MIPOTITOM CEMECTPY.
AxajemMiuHa no0pouecHicTb: OUiKyeTbes, 110 POOOTH CTYAEHTIB OyIyTh iX
OpUTIHAJIBHUMH JIOCIIPKEHHSIMH YM MIpKyBaHHSMHU. BiJCyTHICTh TOCHIIaHB
HABUKOPHCTaHI JpKepena, paOpuKyBaHHS JKepell, CIIUCYBaHHS, BTPyYaHHS B
po0OTy IHINMX CTYIEHTIB CTAHOBIATH, ajle€ HE OOMEXYIOTh, MPHUKIAIN
MOJKJIMBOI aKaJeMi4HOi HenoOpouecHOCTi. BusBIEHHS O3HAaK akaJIeMidHOi
HEZ0OPOYECHOCTI B THUCHMOBIH poOOTI CTyIeHTa € TiACTaBOKO IS i
He3apaXyBaHHHS BHKJIaJadyeM, HE3aJe)KHO BiA MacmTabiB IUiariaTy uu
oOmany.

BinBiganus 3aHATh € BaXIJIMBOIO CKJIaJ0BOI0 HaB4aHHA. OUiKy€eThCs, IO BCl
CTYJIEHTH BIABIAAIOTH YCl JIEKIIi 1 MpakTU4HI 3aiHATTS Kypcy. CryaeHTu
MaroTh 1HGOpPMYBaTH BHUKJaJaya MPO HEMOXKIMBICTH BIIBIJATH 3aHATTA. Y
OyAb-IKOMY BUIAJKYy CTYAEHTH 3000B’s3aHI TOTPUMYBATHUCA YCIX CTPOKIB
BU3HAUEHUX ISl BUKOHAHHS yCiX BUAIB MHCbMOBUX pOOIT, mependauyeHux
KYpPCOM.

Jlireparypa. VYcs gmiteparypa, fKy CTYACHTH HE 3MOXYTh 3HaWTH
caMocTiiiHO, Oy/ie HaJlaHa BUKJIaladyeM BHUKJIIOYHO B OCBITHIX LLJIsAX O3 mpasa
il mepemaui TpeTiM ocobam. CTyIEHTH 3a0XOUYHOThCS JO BHUKOPUCTAHHS
TaKOX M 1HIIOTNITepaTypH Ta JKepel, IKUX HeMae cepell pEKOMEHI0BaHUX.

IMoiTnka BucTaB/IeHHs (6ajiB. BpaxoByroTbes 6anu HaOpaHi HA TOTOYHOMY
TECTYBaHHI, CaMOCTIiHIM poOOTI Ta Oanu MIACYMKOBOro TecTyBaHHs. llpu
IbOMY OOOB’SI3KOBO BPaXOBYIOTHCSI MIPUCYTHICTh Ha 3aHATTAX Ta aKTUBHICTb
CTYINEHTa MiJ 4Yac MPaKTHYHOTO 3aHSTTSA; HEJIONYCTUMICTh IPOMYCKIB Ta
3aIli3HEeHb Ha 3aHATTS; KOPUCTYBAHHS MOOIIBHUM TeJae(OHOM, MIAHIIETOM YU
IHIIMMH MOOUIBHUMHU MPHUCTPOSIMU MiJl Yac 3aHATTS B LUISX HE MOB’S3aHUX 3
HaBYaHHSAM; CIUCYBAaHHS Ta IUlariaT; HECBOEYACHE BUKOHAHHS IMOCTABJIECHOTO
3aBIaHHs 1 T. 1H.

XKonni popmu nopymeHHs akaeMiuHO1 T0OPOYECHOCTI HE TOJNEPYIOThCS.

IInTanusa go
CAMOKOHTPOJII0

1. The term crisis, its stages and causes of emergence.
2. Crisis management process.
3. The risk management process.




The environment of tourism enterprises. Micro- and macro environment.

Environmental scanning and monitoring.

Information support of the risk management process.

Technology of PEST-analysis. Methods of economic factor research.

Index of Economic Freedom.

9. Ukraine’s economic freedom.

10. The pace of economic development.

11. Main macroeconomic indicators of the economy development.

12. . Stability of national currency.

13. Inflation.

14. The level of unemployment.

15. The dynamics labor productivity.

16. Indicators of the tourism market attractiveness.

17. Legal and political environment.

18. Ease of doing business index.

19. Social and cultural environment.

20. Technological (scientific and technical) environment.

21. Identification of important areas and events.

22. The cross-impact analysis.

23. The Delphi method.

24. Scenario analysis.

25. Systems and methods of early warning.

26. I generation information system.

27. 1I generation information system.

28. III generation information system.

29. Preventive crisis management within the framework of a corporate
strategy.

30. Cost leadership strategy.

31. Differentiation strategy.

32. Focus strategy.

33. Preventive crisis management measures through strategic actions.

34. Diversification.

35. Transfer

36. Cooperation.

37. Insurance.

38. Self-bearing.

39. Basic forms of crisis handling strategies.

XN R

OnuryBaHH#A AHKETY-OIlIHKY 3 METOI0 OI[IHIOBaHHS SKOCTI Kypcy Oyae HajaHo Mo
3aBEPILIEHHIO KypCy.

#* CXEMA KYPCY «KPU30BUM MEHEJXKMEHT B TYPU3MI»

Twx./ | Tewma, mmaH, KOPOTKi dopma Jliteparypa 3aBmaHHs, Tepmin
nara/ TE3U IISUIBHOCTI TOI. BUKOHAHHS
roJI. (3amsTTs)*
1 Topic 1. The basics of Jlexuis 1.Malska M.P. Crisis
crisis management. The managment  in  tourism:
term crisis and its kinds. theory, methodology and

Development process of practice: training manual /
M.P. Malska, I.S. Purska.

acrlsls.llnternal al;d N 2019. 166 p.
eXFema SOurces ot crisis. 2.Dirk Glaesser. Crisis
Crisis management




process. Phases of crisis

Management in the Tourism

management. Industry [Electronic source].
2006. (Second Edition).
London: Elsevier.
The basics of crisis [Ipaktuune 1.
management. 3aHATTA [ligroryBatu IIpotsirom
MUTaHHSA 710 [IOTOYHOTO
TEeMU THXKHSA
2. BuBuntn
Topic 1
Vocabulary
Topic 2. Tourism risk Jlexrist . Malska M.P. Crisis
management process. management In  tourism:
The risk management theory,  methodology and
practice: training manual /
process.. M.P. Malska, I.S. Purska.
The environment of 2019. 166 p.
tourism enterprises. . Dirk Glaesser. Crisis
Environmental scanning Management in the Tourism
and monitoring. Industry [Electronic solu.rce].
Information support of 2006.  (Second  Edition).
; London: Elsevier.
the risk management . Tourism Risk Management —
Process. An Authoritative Guide to
Tourism risk [IpakTrune Managing Crises in Tourism 1.
management 3QHATTSI [Electronic source]. 2006. [Tigrorysaru I[Ipotsirom
process. MUTaHHA JI0 MIOTOYHOTO
TEMU THXKHS
2. BuBuutun
Topic 2
Vocabulary
Topic 3. Technology of Jlekutis - Malska ~ M.P. Crisis
PEST-Analysis. management in tourism:
Methods of economic theory, methodology and

factor research. Index of
Economic Freedom. The
pace of economic
development. Indicators
of the tourism market
attractiveness. Legal and
political environment.
Social and cultural
environment.
Technological (scientific
and technical)
environment.

. World

practice: training manual /
M.P. Malska, I.S. Purska.

2019. 166 p.

.Dirk  Glaesser.  Crisis
Management in the
Tourism Industry

[Electronic source]. 2006.
(Second Edition). London:
Elsevier.

Development
indicators. URL:
http://data.worldbank.org/d
ata-catalog.

.2023 Index of economic

freedom: About the Index:



http://data.worldbank.org/data-catalog
http://data.worldbank.org/data-catalog

6 Technology of PEST- [MpakTudne [Electronic source] / The 1.

Analysis. 3aHATTS Heritage Foundation.  — | [TjzroryBarn [TpoTsirom
Mode of =~ access: | puranng no TIOTOYHOTO
https://www.heritage.org/in
dex/about. TeMH THKHS

. www.investopedia.com. 2. Bupuntu
Topic 3
Vocabulary
7 Module 1
8 Topic 4. Political, social- Jlexrist . Malska M.P. Crisis

cultural and management in tourism:

technological factors of theory, ) methodology and

PEST-analysis. Legal practice: training manual /

- M.P. Malska, LS. Purska.

and political 2019. 166 p.

environment. Ease of . Dirk  Glaesser.  Crisis

doing business index. Management in the
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