MIHICTEPCTBO OCBITH I HAVKH YKPATHH
JIbpiBchKRUIl Hauionaabuuii ynisepenTer iveni Isana Mpanka
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Cunabyc kypcy KpuzoBuii MeHe:KMEHT B TYpPHU3Mi

2023-2024 HaB4YAJIBLHOIO POKY

Ha3ssa kypcy

Kpu3oBuii MEHEKMEHT B TYpU3Mi (aHIIIIHCHKOI MOBOIO)

Anpeca BUKJIAJAHHSA
Kypcy

79000, Ykpaina, m. JIbBiB, By [letpa Jlopomenka, 41

dakyabTeT TA
kadeapa, 3a AK0I0

['eorpadiunuii pakyabTeT, Kadeapa TypusMy

3aKpinJieHa
TUCIUILIIHA
I'anysb 3Hanb, mmdp | [anyss 3HaHb 24 «Cdepa 0OCIyroByBaHHS»
Ta Ha3Ba CreuianbHicTb 242 «TypusM i1 pekpeartis»
creniaJbHOCTI

Buxkaanaui kypcey

I'punmmnn Anna TapaciBHa, KaHAMJAT €KOHOMIYHHX HayK,
noueHT kadenpu typusmy JIHY im. [Bana Opanka

KonTakTHa
indgopmauin
BHKJIA1A4iB

anna.hrytsyshyn@]Inu.edu.ua
https://geography.lnu.edu.ua/emplovee/hrytsyshyn-anna

Koncyabrauii no
KYpCY Bia0yBaTbCs

Koncynpranii B J€Hb TNPOBENCHHA JICKUIW/TMPAKTUYHUX 3aHATH (32
MOTIEPETHBOI0 JIOMOBIICHICTIO). Takok MOXKJIMBI OHJIAH KOHCYJIbTAIll uepe3
Google, Viber ab6o moniOHi pecypcu. s TOTOMKCHHS dYacy OHJIANH
KOHCYJIbTAIi} CJi/1 MUCATH Ha €JIEKTPOHHY MOMITY a0 JA3BOHUTH.

Cropinka Kypcy

Indopmanis npo kypc

Kypc po3pobiieHo Takum yuHOM, 1100 HA/IaTH Yy4aCHUKAM HEOOX1/1HI 3HAaHHS,
000B’s13KO0B1 71 TOTO, 11100:

- MPOBOJUTH MOHITOPUHT TYPUCTUYHOIO O13HEC-CEPEOBUILA;

- MPOBOJUTH MAPKETHUHIOBI JOCIIIPKEHHS HOBUX 3apyO1KHUX
TYPUCTUYHUX JE€CTUHAIIN;

- BYACHO BHSBJISITH NMOTEHIIMHI PU3UKH 1 3arpO3H Y TYPUCTUYHIN
JISITBHOCTI TTPUEMCTBA,

- BUKOpPHCTOBYBATHU IHCTPYMEHTApIi Ta cTpaTerii pu3UK-MEHEIKMEHTY Ta
KPU30BOTO MEHEJDKMEHTY Y MPAKTUYHIN T1SIbHOCTI TYPUCTUYHUX
ITPUEMCTB.

ToMy y Kypcli HpeiCcTaBle€HO [JeTallbHe BUBYEHHS MPOIECY KPHU30BOIO
MEHEKMEHTY SIK CKJIaJI0BO1 KOPIOPATUBHOI CTpaTerii pO3BUTKY TYPUCTUYHOI
GbipMHu, pPO3IJIST OCHOBHUX €TaliB PHU3MK-MEHEKMEHTY Ta KpPHU30BOIO
MEHEKMEHTY, O3HAHOMJIEHHS 3 1HCTPYMEHTaMH, METOJaMH Ta CTpaTerisiMu
AHTUKPHU30BOTO YIPABIIHHA AISUIBHICTIO MiANPHUEMCTBA, $KI MOTPiOHI JUId
KOMIUIEKCHOTO ONaHyBaHHS HaBUKaMHM Ta BMIHHSIMM IependadyaTtv KpU30BI

Koporka anoranis
Kypcy

Hucuumnina «Kpu30BHii MEHEUKMEHT B TYpU3MI» € 3aBEpIIAIbHOIO
BHOIPKOBOIO JTUCIUILIIHOIO 31 crerianbHocTi 242 «Typusm 1 pekpeartis» s
OCBITHBOI TMpPOTpaMu MaricTpa, ska BUKJIagaeTbcs B 1 cemectpi B 00cs3i 3
KpeauTiB (3a €Bponeiicskoro Kpeautno-Tpancdepnoro Cucremoro ECTS).
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Merta Ta uiji kypey

Meroro BuBYeHHsT BHOIpKOBOiI muctuiUiiHd «Kpu3oBuii MEHEIKMEHT B
TYpHU3Mi» € 03HaHOMHUTH CTYJICHTIB 13 CYTHICTIO, IPUHIIUIIAMHU Ta TEXHOJIOTIEI0

BUKOPUCTAHHA KPH30BOTO MEHE/DKMEHTY B TypHU3Mi, chopmyBatu 'y
CTyIIeHTlB CYKYIHICTh TEOPETUYHHMX 3HAHb 1 MPAKTHUYHUX HABUYOK IIOJ0
opraH13aL[11 SAK MOHITOPHUHTY, TaK 1 CHeI_[I/I(bl‘-IHI/IX MapKETHHIOBHX

JOCIiIKeHb, HEOOX1THUX Ui BU3HAUYEHHS MOTEHIIIMHUX PU3MKIB Ta 3arpo3 y
MPOBEACHHI TypI/ICTI/I‘IHOI TISUTBHOCTI  TIANPHEMCTBA, a TaKOX 3100yTH
HEOOXigHI HABMYKM 1 BMIHHA 3[IHCHIOBaTH  AHTHKPU30BE YIPaBIiHHSA
TYPUCTUYHUMU HiANPHEMCTBAMHU.

3aBIaHHs KypCy: O3HAHOMIICHHS 3 TEPMIHOJOTI€I0 Ta MOHATIHHUM amapaToM
KPU30BOI'O MEHEKMEHTY; BHBUEHHS NPUYMH Ta BHUIIB KPU30BHX CHUTYAIil;
O3HAWOMJICHHsSI 13 TPOLECOM OpraHizamii aHTUKPU30BOTO YIPABIiHHS Ha
TYPUCTUYHOMY HiANPUEMCTBI, HAOYTTSI HABUYOK NPOBOAUTH MOHITOPHHT Ta
cnenn(ivyHi MapKEeTUHTOBI JOCHIHKEHHS SK TEPEIyMOBU Ui BU3HAUYCHHS
MOTEHIIHHUX PU3UKIB Yy AISTBHOCTI Typ (ipMH; BUBUEHHS METOJIB aHAII3Y i
MPOTHO3Y; 3aCBOEHHS IHCTPYMEHTapIiO AQHTUKPU30BOTO  YIPABIIiHHS,
BUBYCHHS CTpaTeridi MiHiMi3amii HEraTMBHOTO BIUIMBY KpHU3 Ha JisIIBHICTBH
T IITPUEMCTB.

Jlireparypa nis
BHBYEHHS
AMCHUIJIIHT

OcHoBHa JliTepaTtypa:

1. Berbekova A., Uysal M., Assaf A. A thematic analysis of crisis
management in tourism: A theoretical perspective // Tourism Management,
2021, Vol. 86. DOI:10.1016/J. TOURMAN.2021.104342

2. Crisis management and Communications / Timothy Cooms. 2014. URL:
http://www.instituteforpr.org/crisis-management-communications/

3. Dirk Glaesser. Crisis Management in the Tourism Industry [Electronic
source]. 2006. (Second Edition). London: FElsevier. URL:
file:///D:/Downloads/[Dirk Glaesser] Crisis Management in_the Touris
m_I(BookFi)%20(1).pdf.

4. Hrytsyshyn A., Krasko A., Bilous S. The Experience Economy: A Modern
Trend in the Hospitality and Tourism Industry // Hospitality and tourism of]
the future: scientific and practical horizons: a collection of abstracts of
reports of the 2nd international scientific and practical conference. Kyiv:
NUBIP of Ukraine. 2023. pp. 23-26.

5. Malska M.P. Crisis managment in tourism: theory, methodology and
practice: training manual / M.P. Malska, 1.S. Purska. 2019. 166 p.

6. Purska 1., Hrytsyshyn A. Preventive Strategic Crisis Management
Measures in Tourism Business // Geographic education and science:
challenges and progress: materials of the international scientific and
practical conference. Lviv: Prostir-M, 2023. Volume 3. pp. 142-146.

7. Tourism Risk Management — An Authoritative Guide to Managing Crises
in Tourism 2006. URL:
http://www.sustainabletourismonline.com/awms/Upload/ HOMEPAGE/AI
CST Risk management.pdf.

8. Wut T., Xu J., Wong S. Crisis management research (1985-2020) in the
hospitality and tourism industry: A review and research agenda // Tourism
Management, 2021. DOI: 10.1016/j.tourman.2021.104307.

9. Zhong L., Sun S., Law R., Li X. Tourism crisis management: evidence
from COVID-19 //Current Issues in Tourism, 2021, 24:19, 2671-
2682, DOI: 10.1080/13683500.2021.1901866



https://doi.org/10.1016/J.TOURMAN.2021.104342
https://doi.org/10.1080/13683500.2021.1901866

JonarkoBa jiteparypa:

1. Sharon R. Barstow How to Compose Crisis Scenarios? URL:
http://smallbusiness.chron.com/compose-crisis-scenarios-76570.html.

2. Heidi Cardenas Crisis Management Tools. URL:
http://smallbusiness.chron.com/crisis-management-tools-48727.html

3. Eric Laws, Bruce Prideaux, K. S. Chon. Crisis Management in Tourism.
2006

4. Christof Pforr, Peter Hosie. Crisis Management in the Tourism Industry.
2009

5. Nigel Evans, Sarah Elphick. Models of Crisis Management: an
Evaluation of their Value for Strategic Planning in the International
Travel Industry 2005, International Journal of Tourism Research(7,
2005).

6. Brent W. Ritchie Chaos, crises and disasters: a strategic approach to
crisis management in the tourism industry, Tourism Management 25
(2004) 669-683.

7. Fevzi Okumus, Kurtulus Karamustafa. Impact of an economic crisis —
Evidence fromTurkey, Annals of Tourism Research, Vol. 32, No. 4, pp.
942-961, 2005.

8. Yu-Shan Wang. The impact of crisis events and macroeconomic activity
on Taiwan’s international inbound tourism demand. Tourism
Management 30 (2009).
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TpuBagicts kypey | 90 roa.

OO0csr kypcey 32 rogMHM ayIUTOPHUX 3aHATh. 3 HHUX 16 roxuH Jnekuid, 16 roaux
CEeMIHAapPChKUX/MPAKTUYHUX 3aHATh Ta 58 TOUH CaMOCTIMHUX 3aHATb.

OuikyBani B pe3ynbraTi BUBUEHHS 1TaHOTO KYpPCY CTY/I€HT TOBUHEH

pe3yabTaTn 3HATH: TIOHATIMHMNA amapaT KpU30BOTO MEHEIKMEHTY B TYpH3MI,

HABYAHHS TEXHOJIOTil Ta IHCTpyMEHTapii BUKOPUCTAHHS KPH30BOTO MEHEIKMEHTY Y

TYPUCTHUYHIN TiSIIbHOCTI MIAPUEMCTBA.

BMITH: TPOBOJUTH MOHITOPUHT Ta CHEHU(IYHI AOCTIIKEHHS 3 METOIO
BU3HAUEHHS NOTEHUINHUX PHU3MKIB Ta 3arpo3 y MPOBEIEHHI TYPUCTHYHOL
JISUTBHOCTI MIATIPUEMCTBA, a TaKOX PO3pPOOJSATH CTPATErii0 aHTUKPU30BOTO
YIpaBIiHHS.

Kuarouosi ciioBa

Crisis management, anti-crisis management, risk management, potential risks,
acute crisis, hidden crisis, PEST analysis, economic environment, political-
legal environment, technological environment, socio-cultural environment,
corporate strategy of the least total costs, segmentation strategy, focus

4



http://www.heritage.org/

strategy, differentiation strategy, diversification strategy, cooperation
strategies, insurance, generation information system, Delphi method, cross
analysis method, scenario method.

dopmat Kypcy

OvyHuii /3a04HUI

Ouna (0enna) popma naeuanns nependayvae MOCTIHHUN OCOOMCTHI KOHTAKT
HayKOBO-TIEJAroriqHOr0 MpalliBHUKA 1 CTYyACHTa, IO 3a0e3rnedye HaaOaHHS
ITMOOKUX CHUCTEeMHUX 3HaHb, CTIMKHMX yMiHb. CTyaeHTH JeHHOI GopMu
HaBYaHHs 3000B’s3aH1 BiJIBIIyBaTH HaBYAJIbHI 3aHATTS 3T1AHO 3 PO3KIAJAOM Ta
CBOE€YACHO BUKOHYBATH HABUAJIbHI 3aBJAHHS 3T1THO 3 POOOUYOIO MPOTPaMOI0.
3aouna ¢popma nasuanna — e HABYAHHSA, AK€ MOEAHYE B C001 pucH
CaMOHaBYaHHS 1 OYHOrO HaBYaHHS. XapakTepuszyeThcs eranHicTio. Ha
MepimoMy erami BigOyBaeThCs OTpUMaHHS Oa3u 3HAHb 1 METOIUKU JUIS
CaMOCTIHHOTO 3aCBO€HHS HaB4YajibHOI i1H(MoOpMmali Ta ¢GopMyBaHHS YMiHb
(ycTaHoBUa cecisi), HA APYrOMy €Talli CTYACHT-3a09YHHK CAMOCTIHHO 3aCBOIOE
HaBYAJIbHUN MaTepiall, BAKOHYE 3aIlJIJaHOBaHI 1HAWBIAyalbHI 3aBlaHHA, a Ha
TPETbOMY — IIPOBOJUTHCS Oe3mocepeiHs NepeBipKa pe3yIbTaTiB HaBYaHHS.

[IpoBeneHHs JeKIlii, Ta KOHCYNIbTAIli 111 KPAIIOro pO3yMiHHS TeEM

Temu

[Tomano wHumxde y pomatrky y dopmi CXEMU KYPCY «KPU30BUU
MEHEJUKMEHT B TYPU3MI»**

HincymkoBuii
KOHTPOJIb, (opMa

3aJIiK B KiHII ceMecTpy
KOMOiIHOBaHHHI

IIpepexsBizutu

JIns BUBUYEHHSI KypCY CTYAEHTH ITOBHHHI BOJIOJITH aHTJIHCBKOIO MOBOIO Ta
moTpeOyoTh 0a30BUX 3HAHH 3 OCHOB CKOHOMIKH, MEHE/DKMEHTY Ta
MapKeTHHTY, IO € JOCTAaTHIM JJIsl CHPUIHATTS KaTeropiaJbHOTO arapary
KPU30BOT'0 MEHE/DKMEHTY, PO3YMiHHS HOTO IHCTPYMEHTApil0 Ta METOJIOJIOT 1.

HaBuyaabHi MeToau Ta
TeXHiKH, fAKi OyayTh
BHKOPHCTOBYBATHCH
i Yac BUKJIAJIAHHS

Kypcy

Jlekuii, mnpakTuyHi Ta ceMiHapcbki mnoOymoBaHi y Qopmi mianory 3i
3100yBayaMM BUIIIO1 OCBITH.

Jekyinna ¢popma nasuannsn:

- IPOBEICHHS JIEKLii 3 BUKOPUCTaHHs MYJIbTUMEIIMHOr0 3a0€31e4eHHs;

- TIOSICHEHHS Ta HAaBEJEHHS MPUKJIAIIB 3 AISUIBHOCTI Cy0 €KTIB TYPUCTUYHOIO
PHUHKY;

- TUCKYyCis, Oecifa, UTFocTparlisi, JeMOHCTpaIlis.

Ilpakmuune/ceminapcoke 3anamms:

- JIONIOB1/Ib, BIJIMIOB1b, OOTOBOPEHHS;

- rpynoBuii npoext-nociikeHHs «Technology of PEST-Analysisy;

- TPEe3eHTAallls] Pe3yJbTaTiB JOCHIKEHHSI 3 BUKOPUCTaHHS MYJIbTUMENIHHOTO
3a0e3neyeHHs.

3a y3roKeHHs 31 CTy/leHTaMu Ta kepiBHUITBOM BH3 MosximBe BinBinyBaHHS
KoH(pepeHIii Ta IHIIMX NOMIA Uil MPaKTHYHOTO O3HAWOMJIEHHS 3
IHCTPYMEHTAMHU PUHKY MOCTYT.

HeoOxigne
00JIaTHAHHSA

[lepenbauaerscs BukopuctanHs npoektopa Ta [IK. [Ins BuBuUeHHS Kypcy
JOCTaTHbO BOJIOAITH 3arajbHO BXXMBAHUMH NpOrpaMH TakuMu sik Microsoft
Office Word, Microsoft Office Excel, Microsoft Office Power Point.




Kpurepii oniHioBaHHs
(oxpeMo 1J151 KOKHOT0
BH/Iy HABYAJIbHOI
AIATILHOCTI)

OmuinroBaHHs MpoBoAUTHCS 3a 100-0anbpHOM0 mKanor. baimu HapaxoByIOThCS 3a
HACTYIHHUM CITiBiTHOILICHHSIM:

* IpakTU4HI/caMOCTiiHiI Tommo : 60 % cemMecTpoBOi OIIHKK; MaKCUMaJlbHa
KIIBKICTE OamB 60

* KOHTpOJIBHI 3aMipu (Moayimi): 40 % ceMecTpoBOi OLIIHKH; MaKCUMaJIbHA
KIIBKICTE OamB__ 40

e icnuT/3a1iK: OPOPMIICHHS 32 Pe3yJIbTaTaMH CEMECTPY

[TincymkoBa MakcuMaiabHa KUIbKicTh OamiB___ 100_

Hpuxaan po3noxiny 6aaiB, IKi OTPUMYIOTH CTYAEHTH VISl 3AJIKY

[ToToune TecTyBaHHS Ta caMOCTiliHa poOoTa Cyma
T1 T2 T3 T4 T5 T6 | T7 |IHA3 Moaynb
5| 5 5 | 5 | 5 | 5 | 5|25 | 40 100

T1, T2, T3 ...T7 — TeMu ceMiHAPCHKHX i MPAKTHYHHUX 3aHATh.

IIIkanxa ominoBanHA: HamioHaJdbHa Ta EKTC

Cyma 6aniB | Ominka | OmiHka 3a HaI[lOHAJTLHOO
3a Bcl Buau | EKTC IIKAQJIO0
HaBYaIBHOT INIT: TUTSL 3QUTIKY
TISIBHOCTI eK3aMeHy,
KypCOBO1
poboTy,
MIPAKTUKU
90-100 A BIZIMIHHO
81-89 B nobpe
71-80 C 3apaxoOBaHO
61-70 D 3aJI0BLILHO
51-60 E
21-50 FX HE3aJ0BIJIBHO HE
3apaxoBaHO
0-20 F HE3aI0BIIBLHO HE
(6e3 mpaBa | 3apaxOBaHO
nepe3nayi) | (6e3 mpaBa
nepesaayi)

IIncemoBi podoTu: pedepat, o7Ha KOHTPOIbHA POOOTA MPOTATOM CEMECTDY.
AxajemiuHa go0poyvecHicTh: OuikyeTbes, 1110 poOOTH CTYIAEHTIB OyayTh ix
OpUTIHAIBHUMU JIOCIIPKEHHSIMH UM MIpKyBaHHSAMU. BiCyTHICTh OCHIIaHb Ha
BUKOPHUCTaH1 JKepena, (aOpuKyBaHHS JKepell, CIUCYBaHHs, BTPYYaHHS B
poOOTy I1HIIMX CTYJIEHTIB CTaHOBIATH, aje HE OOMEXYI0Tb, HpPUKIAIN
MOXJIMBOi aKaJIeMiuHO1 HeIoOpodYecHOCTI. BUsBICHHS O3HAK akajaeMIvyHOT
HEe0OpOYEeCHOCTI B IMUCHMOBIA pPOOOTI CTyleHTa € TMiACTaBoKO s il
He3apaxyBaHHHS BHUKJIAJa4yeM, HE3aJCKHO B MacmrTaliB Iulariaty 49
oOMmany. BinBinaHHs 3aHATH € BaXXIMBOIO CKJIaI0BOIO HaBYaHHS. OUiKyeThbe,
10 BC1 CTYJI€HTH BIABIAAIOTH YC1 JIEKIIIT 1 MPaKTUYHI 3alHATTS KypCy.




Crynentu MaroTh iH(GOpPMYBaTH BHIKJIaJada TPO HEMOXKIMBICTH BiABIIATH
3aHATTS. Y OynIb-sSKOMY BHUIIAQJKY CTYIEHTH 3000B’s3aHi JOTPUMYBATHUCS yCIX
CTPOKIB BH3HAQUEHHUX [IJI1 BHUKOHAHHSA YCIX BHJIIB IHCHbMOBHUX POOIT,
nepenbauenux kKypcom. Jlireparypa. Ycsa miteparypa, sSIKy CTYIEHTH HeE
3MOXYTh 3HaWTH CAaMOCTIMHO, MO>KHa oTpuMatu y 06i0mioreni Credanuka ta
HparomanoBa. CTyJIeHTH 3a0XO0YYIOTHCS /10 BUKOPUCTAHHS TAaKOX W 1HIIOI
JTEpaTypu Ta JKepe, SKUX HEMA€E cepell PeKOMEHI0BaHHX.

IoniTuka BUcTaBJIeHHs 0ajiB. BpaxoByroThcs 6anu HaOpaHi Ha TOTOYHOMY
TECTyBaHHI, CaMOCTiifHIi poOoTi Ta Oanu MmiACYMKOBOTrO TecTyBaHHs. [lpu
1bOMY OOOB’SI3KOBO BPaxXOBYIOThCSI NMPUCYTHICTh HA 3aHATTAX Ta aKTUBHICTh
CTyAGHTa MiJ Yac NPAKTUYHOTO 3aHATTS; HEIOIYCTHMICTh MpPOIYCKIB Ta
3ami3HeHb Ha 3aHATTS; KOPUCTYBAHHS MOOUIBHUM Telie(hOHOM, TUIAHIIETOM YU
IHIIMMHU MOOUTEHUMH MPHUCTPOSIMH IIiJI 4ac 3aHATTS B LUISAX HE MOB’S3aHUX 3
HaBYaHHSIM; CIIMCYBaHHS Ta IJIariat; HECBO€YacCHE BUKOHAHHS IOCTABJICHOTO
3aBJIaHHSA 1 T. iH.

XKomni popmu mopymeHHs akaaeMiuHOi JOOPOUECHOCTI HE TOJICPYIOTHCSL.

IuranHs 10 3aiky
4M eK3aMeHy

The term crisis, its stages and causes of emergence.

Crisis management process.

The risk management process.

The environment of tourism enterprises. Micro- and macro environment.

Environmental scanning and monitoring.

Information support of the risk management process.

Technology of PEST-analysis. Methods of economic factor research.

Index of Economic Freedom.

Ukraine’s economic freedom.

10. The pace of economic development.

11. Main macroeconomic indicators of the economy development.

12. . Stability of national currency.

13. Inflation.

14. The level of unemployment.

15. The dynamics labor productivity.

16. Indicators of the tourism market attractiveness.

17. Legal and political environment.

18. Ease of doing business index.

19. Social and cultural environment.

20. Technological (scientific and technical) environment.

21. Identification of important areas and events.

22. The cross-impact analysis.

23. The Delphi method.

24. Scenario analysis.

25. Systems and methods of early warning.

26. I generation information system.

27. 1I generation information system.

28. III generation information system.

29. Preventive crisis management within the framework of a corporate
strategy.

30. Cost leadership strategy.

31. Differentiation strategy.

32. Focus strategy.

ECIRNG




33. Preventive crisis management measures through strategic actions.
34. Diversification.
35. Transfer
36. Cooperation.
37. Insurance.
38. Self-bearing.
39. Basic forms of crisis handling strategies.

OnuryBaHHs

AHKETy-OIlIHKY 3 METOI0 OIIHIOBaHHS SKOCTI Kypcy Oyae HamaHo 1o
3aBEPILEHHIO KYpCY.

#* CXEMA KYPCY «KPU30BUM MEHE[)KMEHT B TYPU3MI»

Twx./ | Tewma, miaH, KOPOTKi dopma Jliteparypa 3aB/aHHS, Tepmin
nara/ TE3U IUSIIBHOCTI roj. BUKOHAHHS
roJ. (3amsTTR)*
1 Topic 1. The basics of Jlekmist 1.Malska M.P. Crisis
crisis management. The managment  in  tourism:
term crisis and its kinds. theory, methodology ~and
Development process of practice: training manual /
.. M.P. Malska, I.S. Purska.
a crisis. Internal and
.. 2019. 166 p.
eX‘Fe%‘nal sources of crisis. 2.Dirk Glaesser. Crisis
Crisis management o Management in the Tourism
process. Phases of crisis Industry [Electronic source].
management. 2006. (Second Edition).
2 The basics of crisis CemiHapcbke London: Elsevier. 1.
management. 3QHATTS [TinroryBaru [IpoTsarom
MMATaHHS 10 ITOTOYHOTO
TEeMHU THKHS
2. BuBuutu
Topic 1
Vocabulary
3 Topic 2. Tourism risk Jlexuis 1. Malska M.P. Crisis
management process. managment n tourism:
The risk management theory, _ methodology and
practice: training manual /
process. M.P. Malska, I.S. Purska.
The environment of 2019. 166 p.
tourism enterprises. 2. Dirk Glaesser. Crisis
Environmental scanning Management in the Tourism
and monitoring. Industry [Electronic so.u.rce].
Information support of 2006.  (Second  Edition).
. London: Elsevier.
the risk management 3. Tourism Risk Management —
process. An Authoritative Guide to
4 Tourism risk CeMiHapchbke Managing Crises in Tourism 1.
management 3QHATTS [Electronic source]. 2006. [TigroryBatn I[Ipotsirom
process. MUTaHHS 10 ITOTOYHOTO
TEeMH THKHS
2. BuBuutun
Topic 2
Vocabulary




Topic 3. Technology of Jlexuis - Malska ~ M.P. Crisis

PEST-Analysis. managment 1n  tourism:

Methods of economic theory, methodology and

factor research. Index of practice: training manual /

: M.P. Malska, I.S. Purska.

Economic Freedom. The 2019. 166 p.

pace of economic 2.Dirk  Glaesser.  Crisis

development. Indicators Management ~ in  the

of the tourism market E];uritsm , ]Indzlt)s&y

. ectronic source]. .

attr.aQtlvenes.s - Legal and (Second Edition). London:

pohjucal environment. Elsevier.

Social and cultural 3. World Development
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