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8 Three Decades of Tourism

Development in Independent Ukraine:
From the Collapse of the USSR to the
Conflict in the Donbas

tukasz Quirini-Poptawski'*, Natalia Tomczewska-Popowycz?, Stawomir
Dorocki*, Halyna Kushniruk® and Mykhailo Rutynskyi®

'Pedagogical University of Krakow, Poland; ?University of Silesia in Katowice,
Poland; lvan Franko National University of Lviv, Ukraine

Introduction

In 2021 Ukraine celebrated three decades of
national independence. This is an occasion that
prompts a consideration of the determinants
of, and direction in, tourism development in
this young, post-Soviet country, which is the
main goal of the study reported in this chapter.
Existing studies focus on the influence of singu-
lar factors on tourism in Ukraine (Riashchenko
et al.,, 2015; Ivanov et al., 2016, 2017;
Webster et al., 2017; Sass, 2020; Smyrnov and
Liubitseva, 2020) and specific time periods
(Rutynskyi, 2004; Liubitseva, 2014; Kolosinska
et al., 2018; Lozynskyy and Kushniruk, 2020;
Mykhnenko, 2020; Tomczewska-Popowycz and
Quirini-Poptawski, 2021). Few studies provide
a comprehensive overview of the issue (Doan
and Kiptenko, 2017; Kiptenko et al., 2017).
The current study is designed to fill the gap in
research in the area of comprehensive analysis
of tourism development since the collapse of the
Soviet Union three decades ago with the use of
canonical correlation analysis. Changes in the

tourism sector in post-communist countries
were examined in a number of studies in the
1990s (Hall, 1992; Mazaraki and Voronova,
1994; Balaz 1995; Jaakson, 1996; Bachvarov,
1997; Light and Dumbraveanu, 1999). Our
study helps contribute to the empirical research
available on emerging post-communist tourist
destinations.

Using secondary data collected from the
Worldwide Governance Indicators (WGI) project,
the State Statistics Service of Ukraine (STTU)
and the State Border Guard Service of Ukraine
(SBGAU), the chapter examines the impact of
major events such as the Orange Revolution
(2004), the financial crisis (2008-2009), the
European Football Championships (2012),
Euromaidan political protests (2013-2014), the
annexation of Crimea, the war in the Donbas
region (2014) and the COVID-19 pandemic
(2020) on:

®  inbound tourist traffic;

®  share of foreign tourists in the total number
of tourists;

*Corresponding author: lukasz.quirini-poplawski@up.krakow.pl
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