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OpaB(J1a) y4acTb y cemiHapi
«HaykomeTpisi yisi HAYKOBIIB: SIK MPANIOBATH 0iJIbII e()eKTUBHO)

[o BixOyBcs 16 BepecHs 2019 y HaykoBiii 61010Tell JIbBIBCHKOr0 HaIllOHATBHOTO
yHiBepcuTeTy iMeH1 [Bana @panka. TpuBaicTio 5 akaieMiyHUX TOJIUH
Temun:
e Yy MOXYTb cxoBaTHCs 010110TEKapH Bl HAYKOMETpIi
e 3akop/OHHI HAyKOBI MyOJIiKallli B rymMaHiTapHiil cdepi il mporpaMa cTaKyBaHb
iMeH1 Dynbpaiita
JIpBiBCHKA cHCTEMa JIOCHITHHUKIB
MixHapoaHi Ta MICIIEBl TPAHTH JIJIsl YKPAiHChKUX HAYKOBIIIB
o Take “Grant” 1 ik 3 HUM BIIOPATUCS
Sk (ycmimHo) HamucaTH (Ta ommyOIiKyBaTH) HAYKOBY CTaTTIO.
HayxomeTpisi: ik He TOMHJIMTHUCS OLIHIOIOYH HAYKY 1 €(EeKTUBHO BUKOPUCTATU
il B oJIeHH1# poO0Ti a00 YOMY He BC1 HAYKOBIIl OJJHAKOBO YCHIIIIHI.
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